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Tourism economy – tourism politics 
 

• A multi-layer organizational culture framework for enhancing the 

financial performance in tourism and hospitality family firms / 

Thilini Chathurika Gamage, Kayhan Tajeddini . — 2022.August. — p. 1-

16. 

https://doi.org/10.1016/j.tourman.2022.104516 

IN: Tourism Management . — 91./1. 

• A multi-scale comparison  of tourism attraction networks across China 

/ Jialiang Gao, Peng Peng, Feng Lu et al . — 2022.June. — p. 1-17. 

https://doi.org/10.1016/j.tourman.2022.104489 

IN: Tourism Management . — 90./1. 

• A study of the tourism industry's cash-driven resilience capabilities 

for responding to the COVID-19 shock / Monika Wieczorek-Kosmala . — 

2022.February. — p. 1-15. 

https://doi.org/10.1016/j.tourman.2021.104396 

IN: Tourism Management . — 88./1. 

• Analysis of stock returns of main European service and tourism 

companies / Francisco Jareno, Ana Escribano, M. Pilar Torres . — 

2022.August.. — p. 1280-1310. 

https://doi.org/10.1177/1354816621992983 

IN: Tourism Economics .- 28./5. 

• Asset-light strategies and stock market reactions to COVID-19’s 

pandemic announcement : The case of hospitality firms / Cédric 

Poretti, Cindy Yoonjoung Heo . — 2022.September. — p. 1692-1701. 

https://doi.org/10.1177/13548166211005198 

IN: Tourism Economics . —28./6. 

• Challenge or chance? : Understanding the impact of anti-corruption 

campaign on China’s hotel industry / Yang Yang, Caiping Wang, 

Honggang Xu . — 2022.September. — p. 1566-1588. 

https://doi.org/10.1177/13548166211001589 

IN: Tourism Economics . —28./6. 

• Corporate Governance in the Hospitality and Tourism Industry : 

Theoretical Foundations and Future Research / Yuan Li, Manisha Singal 

. — 2022.September. — p. 1347-1383. 

https://doi.org/10.1177/10963480211011718 

IN: Journal of Hospitality and Tourism Research . — 46./7. 

• Do Regional Trade Agreements Enhance International Tourism Flows? : 

Evidence from a Cross-Country Analysis / Usman Khalid, Luke Emeka 

Okafor, Katarzyna Burzynska . — 2022.July.. — p. 1391-1408. 

https://doi.org/10.1177/00472875211028321 

IN: Journal of Travel Research .- 61./6. 

• Do small public grants boost tourism firms’ performance? / Stjepan 

Srhoj, Vanja Vitezic, Janette Walde . — 2022.September. — p. 1435-

1452. 

https://doi.org/10.1177/1354816621994436 

IN: Tourism Economics . —28./6. 

• Does tourism promote economic growth? : A fractionally integrated 

heterogeneous panel data analysis / Jorge V. Pérez-Rodríguez, Heiko 

Rachinger, María Santana-Gallego . — 2022.August.. — p. 1355-1376. 

https://doi.org/10.1016/j.tourman.2022.104516
https://doi.org/10.1016/j.tourman.2022.104489
https://doi.org/10.1016/j.tourman.2021.104396
https://doi.org/10.1177/1354816621992983
https://doi.org/10.1177/13548166211005198
https://doi.org/10.1177/13548166211001589
https://doi.org/10.1177/10963480211011718
https://doi.org/10.1177/00472875211028321
https://doi.org/10.1177/1354816621994436
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https://doi.org/10.1177/1354816620980665 

IN: Tourism Economics .- 28./5. 

• Entrepreneurial resilience and business continuity in the tourism and 

hospitality industry : the role of adaptive performance and 

institutional orientation / Ibrahim A. Elshaer, Samar Kamel Saad . — 

2022. — p. 1365-1384. 

https://doi.org/10.1108/TR-04-2021-0171 

IN: Tourism Review . —77./5. 

• Estimating the Economic Impact of Tourism in the European Union : 

Review and Computation / Paolo Figini, Roberto Patuelli . — 

2022.July.. — p. 1409-1423. 

https://doi.org/10.1177/00472875211028322 

IN: Journal of Travel Research .- 61./6. 

• Forecasting the medium-term performance of restructured tourism firms 

with an adaptive integrated predictor / Hui Li, Ling-Yang He, Jing-

Jing Yang . — 2022.February. — p. 1-14. 

https://doi.org/10.1016/j.tourman.2021.104436 

IN: Tourism Management . — 88./1. 

• High season, low growth : The impact of tourism seasonality and 

vulnerability to tourism on the emergence of high-growth firms / 

Nebojsa Stojcic, Josip Mikulic, Maruska Vizek . — 2022.April. — p. 1-

5. 

https://doi.org/10.1016/j.tourman.2021.104455 

IN: Tourism Management . — 89./1. 

• How and when does leader knowledge hiding trickle down the 

organisational hierarchy in the tourism context? : A team-level 

analysis / Ghulam Ali Arain, Imran Hameed, Abdul Karim Khan et al . — 

2022.August. — p. 1-13. 

https://doi.org/10.1016/j.tourman.2021.104486 

IN: Tourism Management . — 91./1. 

• How does institutional quality moderates the impact of tourism on 

economic growth? : Startling evidence from high earners and tourism-

dependent economies / Festus Fatai Adedoyin, Naila Erum, Festus 

Victor Bekun . — 2022.August.. — p. 1311-1332. 

https://doi.org/10.1177/1354816621993627 

IN: Tourism Economics .- 28./5. 

• ICT adoption and tourism consumption among rural residents in China / 

Zhongkun Zhu, Wanglin Ma, Chenxin Leng . — 2022.September. — p. 1669-

1675. 

https://doi.org/10.1177/13548166211000478 

IN: Tourism Economics . —28./6. 

• L'Organisation mondiale du tourisme : sert-elle a rien? / Didier 

Forray . — Mars-Avril 2022.. — p.113-125. 

https://www.tourisme-espaces.com/company/6870-budapest-business-

school.html 

IN: Espaces . —2022./365. 

• Multidimensional decomposition of Gini elasticities to quantify the 

spatiotemporality of travel and tourism distribution / Pong-Lung Lau, 

Tay T.R. Koo . — 2022.February. — p. 1-13. 

https://doi.org/10.1016/j.tourman.2021.104422 

IN: Tourism Management . — 88./1. 

• Nordic stock market performance of the travel and leisure industry 

during the first wave of Covid-19 pandemic / Xiang Lin, Martin Thomas 

Falk . — 2022.August.. — p. 1240-1257. 

https://doi.org/10.1177/1354816620980665
https://doi.org/10.1108/TR-04-2021-0171
https://doi.org/10.1177/00472875211028322
https://doi.org/10.1016/j.tourman.2021.104436
https://doi.org/10.1016/j.tourman.2021.104455
https://doi.org/10.1016/j.tourman.2021.104486
https://doi.org/10.1177/1354816621993627
https://doi.org/10.1177/13548166211000478
https://www.tourisme-espaces.com/company/6870-budapest-business-school.html
https://www.tourisme-espaces.com/company/6870-budapest-business-school.html
https://doi.org/10.1016/j.tourman.2021.104422
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https://doi.org/10.1177/1354816621990937 

IN: Tourism Economics .- 28./5. 

• The influence of economic policy uncertainty and geopolitical risk on 

US citizens overseas air passenger travel by regional destination / 

James E. Payne, Nicholas Apergis . — 2022.August.. — p. 1333-1341. 

https://doi.org/10.1177/1354816620981199 

IN: Tourism Economics .- 28./5. 

• The politics of tourism : The unsung role of trade associations in 

tourism policymaking / Bob McKercher . — 2022.June. — p. 1-6. 

https://doi.org/10.1016/j.tourman.2021.104475 

IN: Tourism Management . — 90./1. 

• Tourism and economic growth : Multi-country evidence from mixed-

frequency Granger causality tests / Martin Enilov, Yuan Wang . — 

2022.August.. — p. 1216-1239. 

https://doi.org/10.1177/1354816621990155 

IN: Tourism Economics .- 28./5. 

• Tourism and economic resilience / Philip Watson, Steven Deller . — 

2022.August.. — p. 1193-1215. 

https://doi.org/10.1177/1354816621990943 

IN: Tourism Economics .- 28./5. 

• Travel and life : A developmental perspective on tourism consumption 

over the life course / Xiaoxiao Fu, Ksenia Kirillova, Xinran Y. Lehto 

. — 2022.April. — p. 1-11. 

https://doi.org/10.1016/j.tourman.2021.10444 

IN: Tourism Management . — 89./1. 

• Understanding the effects of economic policy uncertainty on US 

tourism firms’ performance / Conrado Diego García-Gómez, Ender Demir, 

Ming-Hsiang Chen et al . — 2022.August.. — p. 1174-1192. 

https://doi.org/10.1177/1354816620983148 

IN: Tourism Economics .- 28./5. 

 

 

Tourist motivation – behavior  
 

• A percentage-off discount versus free surcharge : The impact of 

promotion type on hotel consumers' responses / SangGon Lim, Chihyung 

Michael Ok . — 2022.August. — p. 1-13. 

https://doi.org/10.1016/j.tourman.2022.104504 

IN: Tourism Management . — 91./1. 

• Between escape and return : Rethinking daily life and travel in 

selective unplugging / Meiqi Zhang, Xiaoming Zhang . — 2022.August. — 

p. 1-13. 

https://doi.org/10.1016/j.tourman.2022.104521 

IN: Tourism Management . — 91./1. 

• Chineseness and behavioural complexity : rethinking Chinese tourist 

gaze studies / Mohan Li, Hazel Tucker, Ganghua Chen . — 2022. — p. 

841-858. 

https://doi.org/10.1108/TR-02-2021-0088 

IN: Tourism Review . —77./3. 

• Community citizenship behavior in rural tourism destinations : Scale 

development and validation / Mao-Ying Wu, Xinfang Wu, Qiu-Cheng Li et 

https://doi.org/10.1177/1354816621990937
https://doi.org/10.1177/1354816620981199
https://doi.org/10.1016/j.tourman.2021.104475
https://doi.org/10.1177/1354816621990155
https://doi.org/10.1177/1354816621990943
https://doi.org/10.1016/j.tourman.2021.104447
https://doi.org/10.1177/1354816620983148
https://doi.org/10.1016/j.tourman.2022.104504
https://doi.org/10.1016/j.tourman.2022.104521
https://doi.org/10.1108/TR-02-2021-0088
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al . — 2022.April. — p. 1-14. 

https://doi.org/10.1016/j.tourman.2021.104457 

IN: Tourism Management . — 89./1. 

• Differences between the formation of tourism purchase intention and 

the formation of actual behavior : A meta-analytic review / Yuting 

Wang, Chunxiao Li . — 2022.August. — p. 1-12. 

https://doi.org/10.1016/j.tourman.2022.104527 

IN: Tourism Management . — 91./1. 

• Does Vivid Imagination Deter Visitation? : The Role of Mental Imagery 

Processing in Virtual Tourism on Tourists’ Behavior / Chunhui Zheng, 

Zengxiang Chen, Yuling Zhang et al . — 2022.September. — p. 1528-

1541. 

https://doi.org/10.1177/00472875211042671 

IN: Journal of Travel Research . —61./7. 

• Examining tourists' ethical perceptions of game eating / Tianyu Ying, 

Kaiyun Wang, Shun Ye et al . — 2022.August. — p. 1-15. 

https://doi.org/10.1016/j.tourman.2022.104498 

IN: Tourism Management . — 91./1. 

• Experiencing human identity at dark tourism sites of natural 

disasters / Yachen Zhang . — 2022.April. — p. 1-11. 

https://doi.org/10.1016/j.tourman.2021.104451 

IN: Tourism Management . — 89./1. 

• Film tourism planning based on chinese generation Z tourists' 

preference for Budapest / Junfeng Shi, Erdélyi Éva . — 2022.május.. — 

115-135. 

DOI: 10.15170/TVT.2022.07.02.08. 

IN: Turisztikai és Vidékfejlesztési Tanulmányok . —VII./2. 

• Foreign tourists' experiences under air pollution : Evidence from big 

data / Yang Yang, Xiaowei Zhang, Yu Fu . — 2022.February. — p. 1-12. 

https://doi.org/10.1016/j.tourman.2021.104423 

IN: Tourism Management . — 88./1. 

• How do destination negative events trigger tourists' perceived 

betrayal and boycott? : The moderating role of relationship quality / 

Lujun Su, Bocong Jia, Yinghua Huang . — 2022.October. — p. 1-15. 

https://doi.org/10.1016/j.tourman.2022.104536 

IN: Tourism Management . — 92./1. 

• How do tourism goal disclosure motivations drive Chinese tourists' 

goal-directed behaviors? : The influences of feedback valence, 

affective rumination, and emotional engagement / Lujun Su, Xiaojie 

Yang, Yinghua Huang . — 2022.June. — p. 1-14. 

https://doi.org/10.1016/j.tourman.2021.104483 

IN: Tourism Management . — 90./1. 

• How More Options Decrease the Compromise Effect : Investigating 

Boundary Conditions for the Compromise Effect in Travel Decisions / 

In-Jo Park, Jungkeun Kim, Jihoon Jhang et al . — 2022.September. — p. 

1542-1558. 

https://doi.org/10.1177/00472875211036193 

IN: Journal of Travel Research . —61./7. 

• Lessons from the Departed : A Planned Behavior Approach to Understand 

Travelers’ Actual Physician-Assisted Suicide Behavior / Edmund Goh, 

Jun Wen, Chung-En Yu . — 2022.November. — p. 1675-1689. 

https://doi.org/10.1177/1096348020987626) 

IN: Journal of Hospitality and Tourism Research . — 46./8. 

• Leveraging tourist trajectory data for effective destination planning 

https://doi.org/10.1016/j.tourman.2021.104457
https://doi.org/10.1016/j.tourman.2022.104527
https://doi.org/10.1177/00472875211042671
https://doi.org/10.1016/j.tourman.2022.104498
https://doi.org/10.1016/j.tourman.2021.104451
https://doi.org/10.1016/j.tourman.2021.104423
https://doi.org/10.1016/j.tourman.2022.104536
https://doi.org/10.1016/j.tourman.2021.104483
https://doi.org/10.1177/00472875211036193
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and management : A new heuristic approach / Weimin Zheng, Mengling 

Li, Zhibin Lin et al . — 2022.April. — p. 1-12. 

https://doi.org/10.1016/j.tourman.2021.104437 

IN: Tourism Management . — 89./1. 

• On-site decision-making in smartphone-mediated contexts / Xuerui Liu, 

Dan Wang, Ulrike Gretzel . — 2022.February. — p. 1-11. 

https://doi.org/10.1016/j.tourman.2021.104424 

IN: Tourism Management . — 88./1. 

• Semiparametric APC analysis of destination choice patterns : Using 

generalized additive models to quantify the impact of age, period, 

and cohort on travel distances / Maximilian Weigert, Alexander Bauer, 

Johanna Gernert et al . — 2022.August.. — p. 1377-1400. 

https://doi.org/10.1177/1354816620987198 

IN: Tourism Economics .- 28./5. 

• The impact of online reviews on destination trust and travel 

intention : The moderating role of online review trustworthiness / 

Lujun Su, Qingyue Yang, Scott R. Swanson et al . — 2022.October. — p. 

406-423. 

https://doi.org/10.1177/13567667211063207 

IN: Journal of Vacation Marketing . —28./4. 

• The impact of time pressure on impulsive buying : The moderating role 

of consumption type / Xing Liu, Yuanyuan Shi, Nan Iris Xue et al . — 

2022.August. — p. 1-12. 

https://doi.org/10.1016/j.tourman.2022.104505 

IN: Tourism Management . — 91./1. 

• Toward an Assessment of Quality of Life Indicators as Measures of 

Destination Performance / Adiyukh Berbekova, Muzaffer Uysal, A. 

George Assaf . — 2022.July.. — p. 1424-1436. 

https://doi.org/10.1177/00472875211026755 

IN: Journal of Travel Research .- 61./6. 

• Travel decision determinants during and after COVID-19 : The role of 

tourist trust, travel constraints, and attitudinal factors / Hakseung 

Shin, Juan Luis Nicolau, Juhyun Kang et al . — 2022.February. — p. 1-

14. 

https://doi.org/10.1016/j.tourman.2021.104428 

IN: Tourism Management . — 88./1. 

• Travel inspiration in tourist decision making / Fengwei Dai, Dan 

Wang, Ksenia Kirillova . — 2022.June. — p. 1-5. 

https://doi.org/10.1016/j.tourman.2021.104484 

IN: Tourism Management . — 90./1. 

• Understanding the relationship between terminal illness and tourism : 

An exploratory study / Philippa Hunter-Jones, Lynn Sudbury-Riley, 

Ahmed Al-Abdin . — 2022.February. — p. 1-10. 

https://doi.org/10.1016/j.tourman.2021.104397 

IN: Tourism Management . — 88./1. 

• Understanding the young middle-class Chinese outbound tourism 

consumption : A social practice perspective / Jun Gao, Xiaoyin Zeng, 

Chaozhi Zhang et al . — 2022.October. — p. 1-16 

https://doi.org/10.1016/j.tourman.2022.104555 

IN: Tourism Management . — 92./1. 

• Value co-destruction and negative e-WOM behavior : the mediating role 

of tourist citizenship / Resat Arica, Inci Polat, Cihan Cobanoglu et 

al . — 2022. — p. 1116-1134. 

https://doi.org/10.1108/TR-05-2021-0219 

https://doi.org/10.1016/j.tourman.2021.104437
https://doi.org/10.1016/j.tourman.2021.104424
https://doi.org/10.1177/1354816620987198
https://doi.org/10.1177/13567667211063207
https://doi.org/10.1016/j.tourman.2022.104505
https://doi.org/10.1177/00472875211026755
https://doi.org/10.1016/j.tourman.2021.104428
https://doi.org/10.1016/j.tourman.2021.104484
https://doi.org/10.1016/j.tourman.2021.104397
https://doi.org/10.1016/j.tourman.2022.104555
https://doi.org/10.1108/TR-05-2021-0219
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IN: Tourism Review . —77./4. 

• What Triggers Travel Spending? : The Impact of Prior Spending on 

Additional Unplanned Purchases / Yin-Hui Cheng, Shih-Chieh Chuang, 

Molly Chien-Jung Huang et al . — 2022.July.. — p. 1378-1390. 

https://doi.org/10.1177/00472875211030337 

IN: Journal of Travel Research .- 61./6. 

 

 

Tourist / Customer satisfaction / experience  
 

• Antecedents of tourists’ solo travel intentions / Constanza Bianchi . 

— 2022. — p. 780-795. 

https://doi.org/10.1108/TR-12-2020-0611 

IN: Tourism Review . —77./3. 

• Asymmetric effects of extreme-moderate online reviews in the 

language-satisfaction relationship / Juan Luis Nicolau, Pablo de 

Carlos Villamarín, Elisa Alén et al . — 2022.August. — p. 1-11. 

https://doi.org/10.1016/j.tourman.2022.104524 

IN: Tourism Management . — 91./1. 

• British tourists' adjustment to cultural expectations in Muslim-

majority countries / Brian Garrod, Sarah Nicholls . — 2022.August. — 

p. 1-11. 

https://doi.org/10.1016/j.tourman.2022.104500 

IN: Tourism Management . — 91./1. 

• Customer satisfaction with co-created hospitality services : 

Regulatory focus orientation and positive disconfirmation / Ebru 

Kuzgun, Nesenur Altinigne, Esra Arikan . — 2022.October. — p. 510-

523. 

https://doi.org/10.1177/13567667221095591 

IN: Journal of Vacation Marketing . —28./4. 

• Development and validation of a casino service quality scale : A 

holistic approach / Gregory T. Bradley, Wei Wang . — 2022.February. — 

p. 1-12. 

https://doi.org/10.1016/j.tourman.2021.104419 

IN: Tourism Management . — 88./1. 

• Does the Order of Visiting Destinations Affect Their Recall and 

Evaluation? / Samira Zare, Philip L. Pearce . — 2022.September. — p. 

1559-1572. 

https://doi.org/10.1177/00472875211042673 

IN: Journal of Travel Research . —61./7. 

• eWOM, destination preference and consumer involvement : a stimulus-

organism-response (SOR) lens / Neha Yadav, Sanjeev Verma, Rekha D. 

Chikhalkar . — 2022. — p. 1135-1152. 

https://doi.org/10.1108/TR-10-2020-0506 

IN: Tourism Review . —77./4. 

• Examining Tourism Consumers’ Attitudes and the Role of Sensory 

Information in Virtual Reality Experiences of a Tourist Destination / 

Mansour Alyahya, Graeme McLean . — 2022.September. — p. 1666-1681. 

https://doi.org/10.1177/00472875211037745 

IN: Journal of Travel Research . —61./7. 

• Impact of comprehensive distance on inbound tourist satisfaction / 

https://doi.org/10.1177/00472875211030337
https://doi.org/10.1108/TR-12-2020-0611
https://doi.org/10.1016/j.tourman.2022.104524
https://doi.org/10.1016/j.tourman.2022.104500
https://doi.org/10.1177/13567667221095591
https://doi.org/10.1016/j.tourman.2021.104419
https://doi.org/10.1177/00472875211042673
https://doi.org/10.1108/TR-10-2020-0506
https://doi.org/10.1177/00472875211037745
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Yang Yang, Yiqi Qiu, Ying Wang et al . — 2022. — p. 1418-1435. 

https://doi.org/10.1108/TR-02-2022-0080 

IN: Tourism Review . —77./6. 

• Investigating the mediating role of visitor satisfaction in the 

relationship between memorable tourism experiences and behavioral 

intentions in heritage tourism context / S. Mostafa Rasoolimanesh, 

Siamak Seyfi, Raouf Ahmad Rather et al . — 2022.. — p. 687-709. 

https://doi.org/10.1108/TR-02-2021-0086 

IN: Tourism Review .- 77. vol./2. 

• Memorable tourism experiences, perceived value dimensions and 

behavioral intentions : a demographic segmentation approach / Ana 

Brochado, José Manuel Cristóvao Veríssimo, Joao Carlos Lopes de 

Oliveira . — 2022. — p. 1472-1486. 

https://doi.org/10.1108/TR-09-2021-0433 

IN: Tourism Review . —77./6. 

• Mobile-based value co-creation : contextual factors towards customer 

experiences / Sut Ieng Lei, Dan Wang, Rob Law . — 2022. — p. 1153-

1165. 

https://doi.org/10.1108/TR-10-2020-0504 

IN: Tourism Review . —77./4. 

• Modeling Golfers’ Revisit Intention : An Application of the Theory of 

Reasoned Action / Huimin Song, Jamie M. Chen, Ting-ting Zeng et al . 

— 2022.November. — p. 1652-1673. 

https://doi.org/10.1177/10963480211016027 

IN: Journal of Hospitality and Tourism Research . — 46./8. 

• New insights on satisfaction prototypes for segmentation : Focus on 

customer experience / Lola C. Duque, Maria-Carme Riera-Prunera . — 

2022.October. — p. 486-509. 

https://doi.org/10.1177/13567667211060566 

IN: Journal of Vacation Marketing . —28./4. 

• The Effects of Intragroup Guanxi Interaction on Customers’ Intentions 

to Complain / Xing'an Xu, Christina Geng-Qing Chi, Ruiying Cai et al 

. — 2022.September. — p. 1411-1435. 

https://doi.org/10.1177/1096348020987279 

IN: Journal of Hospitality and Tourism Research . — 46./7. 

• The influence of gaming and non-gaming experience on customers’ 

response to the casino / Catherine Prentice, Chunli Ji, Kefang Li . — 

2022.October. — p. 455-468. 

https://doi.org/10.1177/13567667211066325 

IN: Journal of Vacation Marketing . —28./4. 

• Tourism Memory Characteristics Scale : Development and Validation / 

Youngsoo Kim, Manuel Alector Ribeiro, Gang Li . — 2022.July.. — p. 

1308-1326. 

https://doi.org/10.1177/00472875211033355 

IN: Journal of Travel Research .- 61./6. 

• Tourist scams, moral emotions and behaviors : impacts on moral 

emotions, dissatisfaction, revisit intention and negative word of 

mouth / Jianan Ma, Fangxuan Li, Yuanyuan Shang . — 2022. — p. 1299-

1321. 

https://doi.org/10.1108/TR-03-2022-0115 

IN: Tourism Review . —77./5. 

• Travel for Affection : A Stimulus-Organism-Response Model of 

Honeymoon Tourism Experiences / Ganghua Chen, Kevin Kam Fung So, 

Xianyang Hu et al . — 2022.August.. — p. 1187-1219. 

https://doi.org/10.1108/TR-02-2022-0080
https://doi.org/10.1108/TR-02-2021-0086
https://doi.org/10.1108/TR-09-2021-0433
https://doi.org/10.1108/TR-10-2020-0504
https://doi.org/10.1177/10963480211016027
https://doi.org/10.1177/13567667211060566
https://doi.org/10.1177/1096348020987279
https://doi.org/10.1177/13567667211066325
https://doi.org/10.1177/00472875211033355
https://doi.org/10.1108/TR-03-2022-0115
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https://doi.org/10.1177/10963480211011720 

IN: Journal of Hospitality and Tourism Research .- 46./6. 

• Would you enjoy virtual travel? : The characteristics and causes of 

virtual tourists' sentiment under the influence of the COVID-19 

pandemic / Shu-Ning Zhang, Yong-Quan Li, Wen-Qi Ruan et al . — 

2022.February. — p. 1-13. 

https://doi.org/10.1016/j.tourman.2021.104429 

IN: Tourism Management . — 88./1. 

 

 

Covid-19  
 

• Apres Covid-19 a un air de ressemblance troublant avec l'avant / 

Isabelle Frochot, Samuel Bates, Véronique Mondou ; közrem. Christophe 

Gay, Anne Fuzier . — Juillet - Aout 2022.. — p.16-21. 

https://www.tourisme-espaces.com/company/6870-budapest-business-

school.html 

IN: Espaces .— 2022./367. 

• COVID-19 Restrictions and Variety Seeking in Travel Choices and 

Actions : The Moderating Effects of Previous Experience and Crowding 

/ Jungkeun Kim, Jooyoung Park, Seongseop Kim et al . — 

2022.September. — p. 1648-1665. 

https://doi.org/10.1177/00472875211037744 

IN: Journal of Travel Research . —61./7. 

• Dire Straits : How tourists on the Diamond Princess cruise endured 

the COVID-19 crisis / Chen, Yang, Zihao Zhang, Tao Wang . — 

2022.August. — p. 1-15. 

https://doi.org/10.1016/j.tourman.2022.104503 

IN: Tourism Management . — 91./1. 

• Effectiveness of message framing in changing COVID-19 vaccination 

intentions : Moderating role of travel desire / Dogan Gursoy, Yuksel 

Ekinci, Ali Selcuk Can et al . — 2022.June. — p. 1-10. 

https://doi.org/10.1016/j.tourman.2021.104468 

IN: Tourism Management . — 90./1. 

• Eliciting positive emotion through strategic responses to COVID-19 

crisis : Evidence from the tourism sector / Shuyang Li, Yichuan Wang, 

Raffaele Filieri et al . — 2022.June. — p. 1-14. 

https://doi.org/10.1016/j.tourman.2021.104485 

IN: Tourism Management . — 90./1. 

• Entrepreneurial responses to uncertainties during the COVID-19 

recovery : A longitudinal study of B&Bs in Zhangjiajie, China / 

Weizheng Zhang, Allan M. Williams, Gang Li et al . — 2022.August. — 

p. 1-11. 

https://doi.org/10.1016/j.tourman.2022.104525  

IN: Tourism Management . — 91./1. 

• Exploring posttraumatic growth after the COVID-19 pandemic / Li 

Cheng, Lijun Liu . — 2022.June. — p. 1-12. 

https://doi.org/10.1016/j.tourman.2021.104474 

IN: Tourism Management . — 90./1. 

• Exposure to COVID-19 and travel intentions : Evidence from Spain / 

David Boto-García, Veronica Leoni . — 2022.September. — p. 1499-1519. 

https://doi.org/10.1177/1354816621996554 

https://doi.org/10.1177/10963480211011720
https://doi.org/10.1016/j.tourman.2021.104429
https://www.tourisme-espaces.com/company/6870-budapest-business-school.html
https://www.tourisme-espaces.com/company/6870-budapest-business-school.html
https://doi.org/10.1177/00472875211037744
https://doi.org/10.1016/j.tourman.2022.104503
https://doi.org/10.1016/j.tourman.2021.104468
https://doi.org/10.1016/j.tourman.2021.104485
https://doi.org/10.1016/j.tourman.2022.104525
https://doi.org/10.1016/j.tourman.2021.104474
https://doi.org/10.1177/1354816621996554
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IN: Tourism Economics . —28./6. 

• Family support and posttraumatic growth among tourism workers during 

the COVID-19 shutdown : The role of positive stress mindset / Tuan 

Trong Luu . — 2022.February. — p. 1-12. 

https://doi.org/10.1016/j.tourman.2021.104399 

IN: Tourism Management . — 88./1. 

• Impact of the COVID-19 pandemic on travel behavior : A case study of 

domestic inbound travelers in Jeju, Korea / Mengyao Ren, Sangwon 

Park, Yang Xu et al . — 2022.October. — p. 1-16. 

https://doi.org/10.1016/j.tourman.2022.104533 

IN: Tourism Management . — 92./1. 

• Negotiating interdisciplinary practice under the COVID-19 crisis : 

opportunities and challenges for tourism research / Xinyi Liu, Jun 

Wen, Metin Kozak et al . — 2022.. — p. 484-502. 

https://doi.org/10.1108/TR-01-2021-0034 

IN: Tourism Review .- 77. vol./2. 

• Persistence in Croatian tourism / James E. Payne, Luis A. Gil-Alana, 

Andrea Mervar . — 2022.September. — p. 1676-1682. 

https://doi.org/10.1177/1354816621999969 

IN: Tourism Economics . —28./6. 

• Social distancing, trust and post-COVID-19 recovery / Yoo Ri Kim, 

Anyu Liu . — 2022.February. — p. 1-9. 

https://doi.org/10.1016/j.tourman.2021.104416 

IN: Tourism Management . — 88./1. 

• The effect of COVID-19 perceptions on tourists’ attitudes, safety 

perceptions and destination images : moderating role of information 

sharing / Chih-Hsing Liu, Wei-Long Lee, Yen-Po Fang et al . — 2022. — 

p. 1249-1261. 

https://doi.org/10.1108/TR-09-2021-0422 

IN: Tourism Review . —77./5. 

• Traveler Biosecurity Behavior during the COVID-19 Pandemic : Effects 

of Intervention, Resilience, and Sustainable Development Goals / 

Myung Ja Kim, Mark Bonn, C. Michael Hall . — 2022.September. — p. 

1599-1618. 

https://doi.org/10.1177/00472875211034582 

IN: Journal of Travel Research . —61./7. 

• Treize régions francaises face a la crise : Renouveaux et déceptions 

. — Juillet - Aout 2022.. — p.101-130. 

https://www.tourisme-espaces.com/company/6870-budapest-business-

school.html 

IN: Espaces . —2022./367. 

• Using the Health Belief Model to examine travelers' willingness to 

vaccinate and support for vaccination requirements prior to travel / 

Courtney Suess, Jay E. Maddock, Tarik Dogru et al . — 2022.February. 

— p. 1-12. 

https://doi.org/10.1016/j.tourman.2021.104405 

IN: Tourism Management . — 88./1. 

 

 

https://doi.org/10.1016/j.tourman.2021.104399
https://doi.org/10.1016/j.tourman.2022.104533
https://doi.org/10.1108/TR-01-2021-0034
https://doi.org/10.1177/1354816621999969
https://doi.org/10.1016/j.tourman.2021.104416
https://doi.org/10.1108/TR-09-2021-0422
https://doi.org/10.1177/00472875211034582
https://www.tourisme-espaces.com/company/6870-budapest-business-school.html
https://www.tourisme-espaces.com/company/6870-budapest-business-school.html
https://doi.org/10.1016/j.tourman.2021.104405
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Human Resource Management / Hospitality employment  
 

• An implicit leadership theory lens on leader humility and employee 

outcomes : Examining individual and organizational contingencies / 

Xingyu Wang, Zihan Liu, Xueqi Wen et al . — 2022.April. — p. 1-15. 

https://doi.org/10.1016/j.tourman.2021.104448 

IN: Tourism Management . — 89./1. 

• Beyond the bend : The curvilinear effect of challenge stressors on 

work attitudes and behaviors / Kavitha Haldorai, Woo Gon Kim, Kullada 

Phetvaroon . — 2022.June. — p. 1-14. 

https://doi.org/10.1016/j.tourman.2021.104482 

IN: Tourism Management . — 90./1. 

• Does National Culture Matter? : Restaurant Employees’ Workplace Humor 

and Job Embeddedness / Han Chen, Baker Ayoun . — 2022.August.. — p. 

1096-1121. 

https://doi.org/10.1177/10963480211027927 

IN: Journal of Hospitality and Tourism Research .- 46./6. 

• Emotional labor and employee well-being in cross-cultural contexts : 

A Disney frontline staff's autoethnography / Zifan He, Xiaofei Hao . 

— 2022.August. — p. 1-14. 

https://doi.org/10.1016/j.tourman.2022.104518 

IN: Tourism Management . — 91./1. 

• Green HRM, environmental awareness and green behaviors : The 

moderating role of servant leadership / Mahlagha Darvishmotevali, 

Levent Altinay . — 2022.February. — p. 1-12. 

https://doi.org/10.1016/j.tourman.2021.104401 

IN: Tourism Management . — 88./1. 

• Hotel CSR and job satisfaction : A chaordic perspective / Anna 

Farmaki, Nikolaos Pappas, Olga Kvasova et al . — 2022.August. — p. 1-

15. 

https://doi.org/10.1016/j.tourman.2022.104526 

IN: Tourism Management . — 91./1. 

• Investigating the double-edged sword effect of AI awareness on 

employee's service innovative behavior / Xuedong Liang, Gengxuan Guo, 

Lingli Shu et al . — 2022.October. — p. 1-14. 

https://doi.org/10.1016/j.tourman.2022.104564 

IN: Tourism Management . — 92./1. 

• It's not just the victim : Bystanders' emotional and behavioural 

reactions towards abusive supervision / Yitong Yu, Yanning Li, Shi 

Tracy Xu et al . — 2022.August. — p. 1-10. 

https://doi.org/10.1016/j.tourman.2022.104506  

IN: Tourism Management . — 91./1. 

• Linking team learning climate to service performance : The role of 

individual- and team-level adaptive behaviors int travel services / 

Jiamin Peng, Lishan Xie, Lian Zhou et al . — 2022.August. — p. 1-13. 

https://doi.org/10.1016/j.tourman.2021.104481 

IN: Tourism Management . — 91./1. 

• Organizational Cultures Determine Employee Innovation in Response to 

Seasonality : Regulatory Processes of Openness and Resistance / 

Dagnachew L. Senbeto, Alice H.Y. Hon, Rob Law . — 2022.August.. — p. 

1122-1146. 

https://doi.org/10.1177/10963480211011629 

IN: Journal of Hospitality and Tourism Research .- 46./6. 

https://doi.org/10.1016/j.tourman.2021.104448
https://doi.org/10.1016/j.tourman.2021.104482
https://doi.org/10.1177/10963480211027927
https://doi.org/10.1016/j.tourman.2022.104518
https://doi.org/10.1016/j.tourman.2021.104401
https://doi.org/10.1016/j.tourman.2022.104526
https://doi.org/10.1016/j.tourman.2022.104564
https://doi.org/10.1016/j.tourman.2022.104506
https://doi.org/10.1016/j.tourman.2021.104481
https://doi.org/10.1177/10963480211011629
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• Reviving employees' essence of hospitality through spiritual 

wellbeing, spiritual leadership, and emotional intelligence / Steven 

W. Bayighomog, Huseyin Arasli . — 2022.April. — p. 1-13. 

https://doi.org/10.1016/j.tourman.2021.104406 

IN: Tourism Management . — 89./1. 

• Signalling the corporate brand promise to front-line employees : The 

role of learning and development in internal branding / Thomas N. 

Garavan, Adebayo Serge Francois Koukpaki, Colette Darcy et al . — 

2022.October. — p. 1-15. 

https://doi.org/10.1016/j.tourman.2022.104558 

IN: Tourism Management . — 92./1. 

• Smart working in the travel agencies and employees’ quality of life / 

V.G. Girish, Jin-Young Lee, Choong-Ki Lee et al . — 2022.. — p. 989-

1008. 

https://doi.org/10.1108/TR-09-2021-0409 

IN: Tourism Review . —77./4. 

• Testing effects of hospitality employment on property crime in the 

United States / Giuliano Bianchi, Yong Chen . — 2022.September. — p. 

1545-1565. 

https://doi.org/10.1177/13548166211001180 

IN: Tourism Economics . —28./6. 

• The effects of manager role stress on job thriving of both employees 

and managers through empowering leadership / Meizhen Lin, Qian Ling, 

Lianyu Zhang et al . — 2022.October. — p. 1-12. 

https://doi.org/10.1016/j.tourman.2022.104545 

IN: Tourism Management . — 92./1. 

• Transformational leadership and trust in leadership impacts on 

employee commitment / Yue Yuan, Haiyan Kong, Tom Baum et al . — 2022. 

— p. 1385-1399. 

https://doi.org/10.1108/TR-10-2020-0477 

IN: Tourism Review . —77./6. 

• Who cares about single childless employees in the hotel industry? : 

Creating a workplace culture beyond family-friendly / Xiaolin Shi, 

Jieyu Shi . — 2022.June. — p. 1-12. 

https://doi.org/10.1016/j.tourman.2021.104477 

IN: Tourism Management . — 90./1. 

 

 

Online information / Webbased technologies / Digitalization  
 

• Automation and artificial intelligence in hospitality and tourism / 

Fauzia Jabeen, Sameera Al Zaidi, Maryam Hamad Al Dhaheri . — 2022. — 

p. 1043-1061. 

https://doi.org/10.1108/TR-09-2019-0360 

IN: Tourism Review . —77./4. 

• Characterizing visitor engagement behavior at large-scale events : 

Activity sequence clustering and ranking using GPS tracking data / 

Hoseb Abkarian, Divyakant Tahlyan, Hani Mahmassani et al . — 

2022.February. — p. 1-20. 

https://doi.org/10.1016/j.tourman.2021.104421 

IN: Tourism Management . — 88./1. 

• Consumers’ adoption of artificial intelligence and robotics in 

https://doi.org/10.1016/j.tourman.2021.104406
https://doi.org/10.1016/j.tourman.2022.104558
https://doi.org/10.1108/TR-09-2021-0409
https://doi.org/10.1177/13548166211001180
https://doi.org/10.1016/j.tourman.2022.104545
https://doi.org/10.1108/TR-10-2020-0477
https://doi.org/10.1016/j.tourman.2021.104477
https://doi.org/10.1108/TR-09-2019-0360
https://doi.org/10.1016/j.tourman.2021.104421
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hospitality and tourism sector : literature review and future 

research agenda / Pooja Goel, Neeraj Kaushik, Brijesh Sivathanu et al 

. — 2022. — p. 1081-1096. 

https://doi.org/10.1108/TR-03-2021-0138 

IN: Tourism Review . —77./4. 

• Coopetition with platforms : Balancing the interplay of cooperation 

and competition in hospitality / Varqa Shamsi Bahar, Suvi Nenonen, 

Richard Granville Jr. Starr . — 2022.February. — p. 1-20. 

https://doi.org/10.1016/j.tourman.2021.104417 

IN: Tourism Management . — 88./1. 

• Developing esport tourism through fandom experience at in-person 

events / Jamie Thompson, Babak Taheri, Florian Scheuring . — 

2022.August. — p. 1-16. 

https://doi.org/10.1016/j.tourman.2022.104531 

IN: Tourism Management . — 91./1. 

• Digital business model configurations in the travel industry / Mariia 

Perelygina, Deniz Kucukusta, Rob Law . — 2022.February. — p. 1-13. 

https://doi.org/10.1016/j.tourman.2021.104408 

IN: Tourism Management . — 88./1. 

• Hotel robots : an exploratory study of Generation Z customers in 

China / Yujia Chen, Tao Xue, Aarni Tuomi et al . — 2022. — p. 1262-

1275. 

https://doi.org/10.1108/TR-02-2022-0095 

IN: Tourism Review . —77./5. 

• https://doi.org/10.1016/j.tourman.2021.104472 

IN: Tourism Management . — 90./1. 

• Identifying hidden semantic structures in Instagram data : a topic 

modelling comparison / Roman Egger, Joanne Yu . — 2022. — p. 1234-

1246. 

https://doi.org/10.1108/TR-05-2021-0244 

IN: Tourism Review . —77./4. 

• Immersive technology : A meta-analysis of augmented/virtual reality 

applications and their impact on tourism experience / Xiaojun Fan, 

Xinyu Jiang, Nianqi Deng . — 2022.August. — p. 1-17. 

https://doi.org/10.1016/j.tourman.2022.104534  

IN: Tourism Management . — 91./1. 

• Is cuteness irresistible? : The impact of cuteness on customers' 

intentions to use AI applications / Xingyang Lv, Jingjing Luo, Yuqing 

Liang et al . — 2022.June. — p. 1-13. 

• Service robots : Applying social exchange theory to better understand 

human-robot interactions / Hyunsu Kim, Kevin Kam Fung So, Jochen 

Wirtz . — 2022.October. — p. 1-15. 

https://doi.org/10.1016/j.tourman.2022.104537 

IN: Tourism Management . — 92./1. 

• Technology acceptance before and after COVID-19 : no-touch service 

from hotel robots / Lina Zhong, Andres J. Coca-Stefaniak, Alastair M. 

Morrison et al . — 2022. — p. 1062-1080. 

https://doi.org/10.1108/TR-06-2021-0276 

IN: Tourism Review . —77./4. 

• The impact of Google Trends index and encompassing tests on forecast 

combinations in tourism / Yi-Chung Hu, Geng Wu . — 2022. — p. 1276-

1298. 

https://doi.org/10.1108/TR-02-2022-0088 

IN: Tourism Review . —77./5. 

https://doi.org/10.1108/TR-03-2021-0138
https://doi.org/10.1016/j.tourman.2021.104417
https://doi.org/10.1016/j.tourman.2022.104531
https://doi.org/10.1016/j.tourman.2021.104408
https://doi.org/10.1108/TR-02-2022-0095
https://doi.org/10.1016/j.tourman.2021.104472
https://doi.org/10.1108/TR-05-2021-0244
https://doi.org/10.1016/j.tourman.2022.104534
https://doi.org/10.1016/j.tourman.2022.104537
https://doi.org/10.1108/TR-06-2021-0276
https://doi.org/10.1108/TR-02-2022-0088
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• Tourism e-commerce live streaming : Identifying and testing a value-

based marketing framework from the live streamer perspective / Chaowu 

Xie, Jun Yu, Songshan Huang et al . — 2022.August. — p. 1-13. 

https://doi.org/10.1016/j.tourman.2022.104513 

IN: Tourism Management . — 91./1. 

• Travel app shopping on smartphones : understanding the success 

factors influencing in-app travel purchase intentions / Xin-Jean Lim, 

Jun-Hwa Cheah, Alastair M. Morrison et al . — 2022. — p. 1166-1185. 

https://doi.org/10.1108/TR-11-2021-0497 

IN: Tourism Review . —77./4. 

• Using mobile data to evaluate unobserved tourist overnight stays / 

Symi Nyns, Serge Schmitz . — 2022.April. — p. 1-14. 

https://doi.org/10.1016/j.tourman.2021.104453 

IN: Tourism Management . — 89./1. 

https://doi.org/10.1016/j.tourman.2021.104421 

 
 

Social media / social networks /sharing economy  
 

• Flourishing through traveling while Black : Unfiltered voices of 

Black travelers / Soyoung Park, Christa Thandi Mahlobo, Jerrica 

Oliver Peets . — 2022.August. — p. 1-12. 

https://doi.org/10.1016/j.tourman.2022.10451  

IN: Tourism Management . — 91./1. 

• Harnessing social media to understand tourist mobility : the role of 

information technology and big data / Jinyan Chen, Susanne Becken, 

Bela Stantic . — 2022. — p. 1219-1233. 

https://doi.org/10.1108/TR-02-2021-0090) 

IN: Tourism Review . —77./4. 

• Hierarchal Formation of Trust on Peer-to-Peer Lodging Platforms / Yi 

Luo, Liang Tang, Eojina Kim et al . — 2022.September. — p. 1384-1410. 

https://doi.org/10.1177/10963480211031399 

IN: Journal of Hospitality and Tourism Research . — 46./7. 

• In living color? : Understanding the importance of color complexity 

in listing images for accomodation sharing / Stuart J. Barnes . — 

2022.June. — p. 1-19. 

https://doi.org/10.1016/j.tourman.2021.104487 

IN: Tourism Management . — 90./1. 

• Instagram travel influencers in #quarantine : Communicative practices 

and roles during COVID-19 / Francisco Femenia-Serra, Ulrike Gretzel, 

Aurkene Alzua-Sorzabal . — 2022.April. — p. 1-14. 

https://doi.org/10.1016/j.tourman.2021.104454 

IN: Tourism Management . — 89./1. 

• Is a picture worth a thousand words? : Understanding the role of 

review photo sentiment and text-photo sentiment disparity using deep 

learning algorithms / Hengyun Li, Haipeng Ji, Hongbo Liu et al . — 

2022.October. — p. 1-16. 

https://doi.org/10.1016/j.tourman.2022.104559 

IN: Tourism Management . — 92./1. 

• Like, tag and share : bolstering social media marketing to improve 

intention to visit a nature-based tourism destination / Vanessa 

Gaffar, Benny Tjahjono, Taufik Abdullah et al . — 2022.. — p. 451-

https://doi.org/10.1016/j.tourman.2022.104513
https://doi.org/10.1108/TR-11-2021-0497
https://doi.org/10.1016/j.tourman.2021.104453
https://doi.org/10.1016/j.tourman.2021.104421
https://doi.org/10.1016/j.tourman.2022.104514
https://doi.org/10.1177/10963480211031399
https://doi.org/10.1016/j.tourman.2021.104487
https://doi.org/10.1016/j.tourman.2021.104454
https://doi.org/10.1016/j.tourman.2022.104559
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470. 

https://doi.org/10.1108/TR-05-2020-0215 

IN: Tourism Review .- 77. vol./2. 

• Online engagement and persistent reactions to social causes : The 

black-owned business attribute / Xianwei Liu, Meini Han, Juan Luis 

Nicolau et al . — 2022.February. — p. 1-5. 

https://doi.org/10.1016/j.tourman.2021.104407 

IN: Tourism Management . — 88./1. 

• Peer-to-Peer Dining : A Motivation Study / Pearl M.C. Lin, Chihyung 

Michael Ok, Wai Ching Au . — 2022.November. — p. 1596-1621. 

https://doi.org/10.1177/1096348021990709 

IN: Journal of Hospitality and Tourism Research . — 46./8. 

• Shaping Social Media Analytics in the Pursuit of Organisational 

Agility : A Real Options Theory Perspective / Minhao Zhang, Yichuan 

Wang, Hossein Olya . — 2022.February. — p. 1-11. 

https://doi.org/10.1016/j.tourman.2021.104415 

IN: Tourism Management . — 88./1. 

• The family experiences in the daily local-guided tours : Evidence 

from the sharing economy platform (Withlocals) / Ozan Atsiz . — 

2022.October. — p. 387-405. 

https://doi.org/10.1177/13567667211070014 

IN: Journal of Vacation Marketing . —28./4. 

• The Rich Kids of Instagram : Luxury Travel, Transport Modes, and 

Desire / Scott Cohen, Hongbo Liu, Paul Hanna et al . — 

2022.September. — p. 1479-1494. 

https://doi.org/10.1177/00472875211037748 

IN: Journal of Travel Research . —61./7. 

• Tourist gaze through computer vision : where, what, how and why? / 

Kun Zhang, Hanqin Qiu, Jingyue Wang et al . — 2022. — p. 1186-1202. 

https://doi.org/10.1108/TR-04-2020-0185 

IN: Tourism Review . —77./4. 

• Travelers' reactions toward recommendations from neighboring rooms : 

Spillover effect on room bookings / Yukuan Xu, Juan Luis Nicolau, 

Peng Luo . — 2022.February. — p. 1-6. 

https://doi.org/10.1016/j.tourman.2021.104427 

IN: Tourism Management . — 88./1. 

 

 

Tourism education / research  
 

• Accessible tourism : a bibliometric review (2008–2020) / Guanghui 

Qiao, Liu Ding, Linlin Zhang et al . — 2022. — p. 713-730. 

https://doi.org/10.1108/TR-12-2020-0619 

IN: Tourism Review . —77./3. 

• Are We Teaching Enough? : A Literature Review on Sustainable Tourism 

Events and the Implications for Japanese Higher Education / Isabell 

Handler, Caroline S.L. Tan . — 2022.. — p. 170-184. 

https://doi.org/10.1080/10963758.2021.1963744 

IN: Journal of Hospitality and Tourism Education . — 34./3. 

• Are You Ready? : Career Readiness Attributes of the Hospitality 

Management Students / Patrick C. Lee, Sungsik Yoon, Myong Jae Lee . — 

https://doi.org/10.1108/TR-05-2020-0215
https://doi.org/10.1016/j.tourman.2021.104407
https://doi.org/10.1177/1096348021990709
https://doi.org/10.1016/j.tourman.2021.104415
https://doi.org/10.1177/13567667211070014
https://doi.org/10.1177/00472875211037748
https://doi.org/10.1108/TR-04-2020-0185
https://doi.org/10.1016/j.tourman.2021.104427
https://doi.org/10.1108/TR-12-2020-0619
https://doi.org/10.1080/10963758.2021.1963744
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2022.. — p. 157-169. 

https://doi.org/10.1080/10963758.2021.1963740 

IN: Journal of Hospitality and Tourism Education . — 34./3. 

• Competitive positioning of tourism academic knowledge / Stephen C. 

Schweinsberg, Richard Sharpley, Simon Darcy . — 2022.August. — p. 1-

9. 

https://doi.org/10.1016/j.tourman.2022.104502 

IN: Tourism Management . — 91./1. 

• Game-Based Learning in Wine Education / Sonja Martin Poole, Thomas A. 

Maier, Barry Wiss et al . — 2022.. — p. 210-215. 

IN: Journal of Hospitality and Tourism Education . — 34./3. 

https://doi.org/10.1080/10963758.2020.1868310 

• La formation supérieure dans le tourisme au défi de la crise et de 

ses conséquences / Marie Allantaz . — Juillet - Aout 2022.. — p.36-

41. 

https://www.tourisme-espaces.com/company/6870-budapest-business-

school.html 

IN: Espaces .— 2022./367. 

• Originality : The Holy Grail of Tourism Research / Isabel Rodríguez 

Sánchez, Alejandro Mantecón, Allan M. Williams et al . — 2022.July.. 

— p. 1219-1232. 

https://doi.org/10.1177/00472875211033343 

IN: Journal of Travel Research .- 61./6. 

• Self-Service Technology in the Hospitality and Tourism Settings : A 

Critical Review of the Literature / Lu Shiwen, Jookyung Kwon, Jiseon 

Ahn . — 2022.August.. — p. 1220-1236. 

https://doi.org/10.1177/1096348020987633 

IN: Journal of Hospitality and Tourism Research .- 46./6. 

• Study Abroad Iceland : A Hospitality and Tourism Learning Experience 

/ Brown, Chris, Brumby McLeod, Thorir Erlingsson . — 2022.. — p. 143-

156. 

https://doi.org/10.1080/10963758.2020.1868313 

IN: Journal of Hospitality and Tourism Education . — 34./3. 

• Systematic literature review on computable general equilibrium 

applications in tourism / Kanchana Wickramasinghe, Athula Naranpanawa 

. — 2022.September. — p. 1647-1668. 

https://doi.org/10.1177/13548166211006988 

IN: Tourism Economics . —28./6. 

• To Engage or Not? : Leading Scholar Memberships and Involvement in 

Hospitality and Tourism Associations / Wei-Jue Huang, Brian King, Rob 

Law . — 2022.. — p. 185-198. 

https://doi.org/10.1080/10963758.2021.1963743 

IN: Journal of Hospitality and Tourism Education . — 34./3. 

• Tourism and carbon emissions : a bibliometric review of the last 

three decades: 1990–2021 / Hari Govind Mishra, Shailesh Pandita, 

Aasif Ali Bhat et al . — 2022.. — p. 636-658. 

https://doi.org/10.1108/TR-07-2021-0310 

IN: Tourism Review .- 77. vol./2. 

• Tourism research for the GCC region : Current status and future 

research directions / Ali Salman Saleh, Charbel Bassil, Arsalan 

Safari . — 2022.September. — p. 1626-1646. 

https://doi.org/10.1177/1354816621999968 

IN: Tourism Economics . —28./6. 

 

https://doi.org/10.1080/10963758.2021.1963740
https://doi.org/10.1016/j.tourman.2022.104502
https://doi.org/10.1080/10963758.2020.1868310
https://www.tourisme-espaces.com/company/6870-budapest-business-school.html
https://www.tourisme-espaces.com/company/6870-budapest-business-school.html
https://doi.org/10.1177/00472875211033343
https://doi.org/10.1177/1096348020987633
https://doi.org/10.1080/10963758.2020.1868313
https://doi.org/10.1177/13548166211006988
https://doi.org/10.1080/10963758.2021.1963743
https://doi.org/10.1108/TR-07-2021-0310
https://doi.org/10.1177/1354816621999968
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Destination marketing/management – Branding  
 

• Clustering and country destination performance at a global scale : 

Determining factors of tourism competitiveness / Mafalda Gómez-Vega, 

Luis César Herrero-Prieto, Marcos Valdivia López . — 2022.September. 

— p. 1605-1625. 

https://doi.org/10.1177/13548166211007598 

IN: Tourism Economics . —28./6. 

• Competing for legitimacy in the place branding process : 

(re)negotiating the stakes / Laura Reynolds, Nicole Koenig-Lewis, 

Heike Doering et al . — 2022.August. — p. 1-12. 

https://doi.org/10.1016/j.tourman.2022.104532 

IN: Tourism Management . — 91./1. 

• Destination Marketing : Optimizing Resource Allocation Using Modern 

Portfolio Theory / Khairil Johar, David Tan, Yun Maung et al . — 

2022.July.. — p. 1358-1377. 

https://doi.org/10.1177/00472875211025099 

IN: Journal of Travel Research .- 61./6. 

• Effective destination user-generated advertising : Matching effect 

between goal framing and self-esteem / Lilei Wang, Ziqi Guo, Guang-yu 

Zhang et al . — 2022.October. — p. 1-13. 

https://doi.org/10.1016/j.tourman.2022.104557 

IN: Tourism Management . — 92./1. 

• Physimorphic vs. Typographic logos in destination marketing : 

Integrating destination familiarity and consumer characteristics / 

Subhadip Roy, Rekha Attri . — 2022.October. — p. 1-12. 

https://doi.org/10.1016/j.tourman.2022.104544 

IN: Tourism Management . — 92./1. 

• Promoting postcolonial destinations : Paradoxical relations between 

decolonization and 'East meets West' / Carol X. Zhang, Aaron 

Yankholmes, Nigel Morgan . — 2022.June. — p. 1-12. 

https://doi.org/10.1016/j.tourman.2021.104458 

IN: Tourism Management . — 90./1. 

• Revisiting Tourism Destination Image : A Holistic Measurement 

Framework Using Big Data / Vinh Bui, Ali Reza Alaei, Huy Quan Vu et 

al . — 2022.July.. — p. 1287-1307. 

https://doi.org/10.1177/00472875211024749 

IN: Journal of Travel Research .- 61./6. 

• Stakeholders’ perceptions of competitive tourism destination : 

empirical evidence from Serbia / Verica Milutinovic, Jelena 

Musanovic, Dejan Beric . — 2022.. — p. 413-426. 

https://doi.org/10.1108/TR-02-2021-0092 

IN: Tourism Review .- 77. vol./2. 

• Tourism co-creation in place branding : the role of local community / 

Miguel Martim Leal, Beatriz Casais, Joao F. Proenca . — 2022. — p. 

1322-1332. 

https://doi.org/10.1108/TR-12-2021-0542 

IN: Tourism Review . —77./5. 

• Tourism competitiveness measurement : A perspective from Central 

America and Caribbean destinations / Víctor Ernesto Pérez León, Flor 

M. Guerrero, Rafael Caballero . — 2022. — p. 1401-1417. 

https://doi.org/10.1177/13548166211007598
https://doi.org/10.1016/j.tourman.2022.104532
https://doi.org/10.1177/00472875211025099
https://doi.org/10.1016/j.tourman.2022.104557
https://doi.org/10.1016/j.tourman.2022.104544
https://doi.org/10.1016/j.tourman.2021.104458
https://doi.org/10.1177/00472875211024749
https://doi.org/10.1108/TR-02-2021-0092
https://doi.org/10.1108/TR-12-2021-0542
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https://doi.org/10.1108/TR-03-2022-0119 

IN: Tourism Review . —77./6. 

• Tourism destination brand equity, brand authenticity and revisit 

intention : the mediating role of tourist satisfaction and the 

moderating role of destination familiarity / Huike Shi, Yaping Liu, 

Tafazal Kumail et al . — 2022. — p. 751-759. 

https://doi.org/10.1108/TR-08-2021-0371 

IN: Tourism Review . —77./3. 

• Tourism public-private partnership (PPP) projects : an exploratory-

sequential approach / Marwa Ghanem, Ibrahim Elshaer, Samar Saad . — 

2022.. — p. 427-450. 

https://doi.org/10.1108/TR-03-2021-0105 

IN: Tourism Review .- 77. vol./2. 

• What constitutes a favorable destination brand portfolio? : Through 

the lens of coherence / Fiona X. Yang, Xiangping Li, Yeongbae Choe . 

— 2022.June. — p. 1-13. 

https://doi.org/10.1016/j.tourman.2021.104480 

IN: Tourism Management . — 90./1. 

 
 

Hospitality industry  
 

• "A thread connects all beads" : Aligning global CSR strategy by hotel 

MNCs / Bengi Ertuna, Huimin Gu, Larry Yu . — 2022.August. — p. 1-16. 

https://doi.org/10.1016/j.tourman.2022.104520 

IN: Tourism Management . — 91./1. 

• Active and Reactive Value Dimensions : A Dynamic-Based Perspective in 

the Hotel Sector / Martina G. Gallarza, Raquel Sánchez-Fernández, 

Francisco Artega-Moreno et al . — 2022.September. — p. 1436-1473. 

https://doi.org/10.1177/1096348020988313 

IN: Journal of Hospitality and Tourism Research . — 46./7. 

• Clusters or networks : interorganizational relationships influence on 

Brazilian hotel performance / Daniel Pires Vieira, Valmir Emil 

Hoffmann, Edgar Reyes Junior et al . — 2022.. — p. 672-686. 

https://doi.org/10.1108/TR-07-2020-0342 

IN: Tourism Review .- 77. vol./2. 

• Effect of B&B host responses to online reviews on subsequent reviews 

: the moderating effects of class level / Tao Lan, Xiaodong Feng, 

Zhimin Zeng . — 2022. — p. 1097-1115. 

https://doi.org/10.1108/TR-10-2020-0474 

IN: Tourism Review . —77./4. 

• La pandémie a revélé la solidité de l'hotellerie de plein air / 

Nicolas Dayot . — Juillet - Aout 2022.. — p.54-57. 

https://www.tourisme-espaces.com/company/6870-budapest-business-

school.html 

IN: Espaces .— 2022./367. 

• Online customer reviews : insights from the coffee shops industry and 

the moderating effect of business types / Shuting Tao, Hak-Seon Kim . 

— 2022. — p. 1349-1364. 

https://doi.org/10.1108/TR-12-2021-0539 

IN: Tourism Review . —77./5. 

https://doi.org/10.1108/TR-03-2022-0119
https://doi.org/10.1108/TR-08-2021-0371
https://doi.org/10.1108/TR-03-2021-0105
https://doi.org/10.1016/j.tourman.2021.104480
https://doi.org/10.1016/j.tourman.2022.104520
https://doi.org/10.1177/1096348020988313
https://doi.org/10.1108/TR-07-2020-0342
https://doi.org/10.1108/TR-10-2020-0474
https://www.tourisme-espaces.com/company/6870-budapest-business-school.html
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19 

 

• Pay Now or Pay Later : The Impact of Time on Payment Preference in 

Hotel Booking / Yisak Jang, Li Miao, Chih-Chien Chen . — 

2022.October. — p. 439-454. 

https://doi.org/10.1177/13567667211066323 

IN: Journal of Vacation Marketing . —28./4. 

• Smiling for tips? : Will restaurant servers’ actions affect 

customers’ emotional contagion and tipping behavior? / Chih-Hui 

Hsiao, Chia-Hsuan Chien, Shih-Shuo Yeh et al . — 2022. — p. 964-985. 

https://doi.org/10.1108/TR-09-2021-0441 

IN: Tourism Review . —77./3. 

• The impact of international tourism on hotel sales performance : New 

proposals and evidence / Yu-Xia Lin, Ming-Hsiang Chen, Lu Lu . — 

2022.September. — p. 1480-1498. 

https://doi.org/10.1177/1354816621994438 

IN: Tourism Economics . —28./6. 

• Theory of Dining / Chris Roberts, Lisa Young, Misty Johanson . — 

2022.November. — p. 1574-1595. 

https://doi.org/10.1177/1096348020988338 

IN: Journal of Hospitality and Tourism Research . — 46./8. 

• Too generous to be fair? : Experiments on the interplay of what, 

when, and how in data breach recovery of the hotel industry / Xuhui 

Wang, Xuequn Wang, Zilong Liu et al . — 2022.February. — p. 1-16. 

https://doi.org/10.1016/j.tourman.2021.104420 

IN: Tourism Management . — 88./1. 

 

 

Sustainable tourism/hospitality / sustainability  
 

• Counterfactual Thinking in Sustainable Tourism Context / Semih 

Yilmaz, Hany Kim, Yongjae Ko . — 2022.July.. — p. 1252-1266. 

https://doi.org/10.1177/00472875211028324 

IN: Journal of Travel Research .- 61./6. 

• Gamified environmental interpretation as a strategy for improving 

tourist behavior in support of sustainable tourism : The moderating 

role of psychological distance / Dolores M. Frías-Jamilena, M. Lina 

Fernández-Ruano, Ana I. Polo-Pena . — 2022.August. — p. 1-27. 

https://doi.org/10.1016/j.tourman.2022.104519 

IN: Tourism Management . — 91./1. 

• Heritage protection and tourism income : the tourism heritage Kuznets 

curve / Stuart J. Barnes . — 2022. — p. 1455-1471. 

https://doi.org/10.1108/TR-03-2022-0125 

IN: Tourism Review . —77./6. 

• How do visitors respond to sustainable tourism interpretations? : A 

further investigation into content and media format / Zhuowei Huang, 

Lisheng Weng, Jigang Bao . — 2022.October. — p. 1-13. 

https://doi.org/10.1016/j.tourman.2022.104535 

IN: Tourism Management . — 92./1. 

• Impacts of Environmental Sustainability Measures on Rural 

Accommodation / José-Luis Sánchez-Ollero, Alejandro García-Pozo, José 

Mondéjar-Jiménez . — 2022.September. — p. 1241-1256. 

https://doi.org/10.1177/1096348020986914 

IN: Journal of Hospitality and Tourism Research . —46./7. 

https://doi.org/10.1177/13567667211066323
https://doi.org/10.1108/TR-09-2021-0441
https://doi.org/10.1177/1354816621994438
https://doi.org/10.1177/1096348020988338
https://doi.org/10.1016/j.tourman.2021.104420
https://doi.org/10.1177/00472875211028324
https://doi.org/10.1016/j.tourman.2022.104519
https://doi.org/10.1108/TR-03-2022-0125
https://doi.org/10.1016/j.tourman.2022.104535
https://doi.org/10.1177/1096348020986914
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• Stakeholders’ perception of the sustainability of a tourism 

destination : a methodological framework to find out relationships 

and similarity of opinions / Ionela Mihaela Damian, Enrique Navarro, 

Francisco Ruiz . — 2022.. — p. 515-531. 

https://doi.org/10.1108/TR-07-2020-0292 

IN: Tourism Review .- 77. vol./2. 

• The Mediating Effects of Community Support For Sustainable Tourism, 

Community Attachment, Involvement, and Environmental Attitudes / 

Francisco Orgaz-Agüera, Mario Castellanos-Verdugo, José Alberto 

Acosta Guzmán et al . — 2022.September. — p. 1298-1321. 

https://doi.org/10.1177/1096348020980126 

IN: Journal of Hospitality and Tourism Research . — 46./7. 

• Top management green commitment and green intellectual capital as 

enablers of hotel environmental performance : The mediating role of 

green human resource management / Kavitha Haldorai, Woo Gon Kim, R.L. 

Fernando Garcia . — 2022.February. — p. 1-11. 

https://doi.org/10.1016/j.tourman.2021.104431 

IN: Tourism Management . — 88./1. 

 
 

Transport – tourism  
 

• Air Passengers’ Preferences for Aviation Voluntary Carbon Offsetting 

: A Co-benefits Perspective / Beile Zhang, Brent W. Ritchie, Judith 

Mair et al . — 2022.July.. — p. 1437-1457. 

https://doi.org/10.1177/00472875211030340 

IN: Journal of Travel Research .- 61./6. 

• Airline quality assessment towards strategic tourism management 

improvements / André Philippi Gonzaga de Albuquerque, Fagner José 

Coutinho de Melo, Denise Dumke de Medeiros . — 2022.. — p. 570-591. 

https://doi.org/10.1108/TR-07-2020-0354 

IN: Tourism Review .- 77. vol./2. 

• Airline service : low-cost-carriers (LCCs) failure and passenger 

emotional experience / Halimin Herjanto, Muslim Amin, Fevzi Okumus et 

al . — 2022. — p. 945-963. 

https://doi.org/10.1108/TR-01-2021-0025 

IN: Tourism Review . —77./3. 

• Airportscape and its effect on airport sense of place and destination 

image perception / Walanchalee Wattanacharoensil, Pipatpong Fakfare, 

Anne Graham . — 2022.. — p. 549-569. 

https://doi.org/10.1108/TR-01-2021-0036 

IN: Tourism Review .- 77. vol./2. 

• High-speed railway and tourism development in China / Shujie Yao, Xu 

Yan, Chun Kwok Lei et al . — 2022.September. — p. 1520-1544. 

https://doi.org/10.1177/1354816621998520 

IN: Tourism Economics . —28./6. 

• Quel avenir pour le transport aérien en France / Jean-Louis Baroux . 

— Juillet - Aout 2022.. — p.42-46. 

https://www.tourisme-espaces.com/company/6870-budapest-business-

school.html 

IN: Espaces .— 2022./367. 

• Reconfiguring Aviation for a Climate-Safe Future : Are Airlines 

https://doi.org/10.1108/TR-07-2020-0292
https://doi.org/10.1177/1096348020980126
https://doi.org/10.1016/j.tourman.2021.104431
https://doi.org/10.1177/00472875211030340
https://doi.org/10.1108/TR-07-2020-0354
https://doi.org/10.1108/TR-01-2021-0025
https://doi.org/10.1108/TR-01-2021-0036
https://doi.org/10.1177/1354816621998520
https://www.tourisme-espaces.com/company/6870-budapest-business-school.html
https://www.tourisme-espaces.com/company/6870-budapest-business-school.html


21 

 

Sending the Wrong Message? / James Higham, Paul Hanna, Debbie Hopkins 

et al . — 2022.July.. — p. 1458-1473. 

https://doi.org/10.1177/00472875211033648 

IN: Journal of Travel Research .- 61./6. 

• Spatial spillover of transport improvement on tourism growth / 

Fengjun Tian, Yang Yang, Lan Jiang . — 2022.August.. — p. 1416-1432. 

https://doi.org/10.1177/1354816620982787 

IN: Tourism Economics .- 28./5. 

 
 

Cultural tourism – Heritage tourism – Spiritual tourism  
 

• Antecedents and Impacts of the Pilgrimage Destination Personality in 

the Tibetan Region : Case from Larong Wuming Buddhist Academy / Lijun 

Liu, Xue Zhang, Li Cheng . — 2022.October. — p. 469-485. 

https://doi.org/10.1177/13567667211070013 

IN: Journal of Vacation Marketing . —28./4. 

• Art nouveau heritage as a resource in tourism - Challenges and 

solutions / Rátz Tamara . — 2022.január.. — 112-124. 

ARTNOUVEAU2; Destination marketing; Cultural tourism 

https://journals.lib.pte.hu/index.php/tvt/article/view/5225/5059 

IN: Turisztikai és Vidékfejlesztési Tanulmányok . — VII./1. 

• Categorisation of cultural tourism attractions by tourist preference 

using location-based social network data : The case of Central, Hong 

Kong / Zhewei Liu, Anqi Wang, Karin Weber et al . — 2022.June. — p. 

1-11. 

https://doi.org/10.1016/j.tourman.2022.104488 

IN: Tourism Management . — 90./1. 

• Enhancing Competences For Co-Creating Appealing and Meaningful 

Cultural Heritage Experiences in Tourism / Elisabeth Kastenholz, 

Werner Gronau . — 2022.November. — p. 1519-1544. 

https://doi.org/10.1177/1096348020951637 

IN: Journal of Hospitality and Tourism Research . — 46./8. 

• Exploring how perceived resilience and restoration affected the 

wellbeing of Matsu pilgrims during COVID-19 / Li-Pin Lin, Wen-Kai 

Hsieh . — 2022.June. — p. 1-8. 

https://doi.org/10.1016/j.tourman.2021.104473 

IN: Tourism Management . — 90./1. 

• Recreating history : The evolvong negotiation of staged authenticity 

in tourism experiences / Sarah Gardiner, Sera Vada, Elaine Chiao Ling 

Yang et al . — 2022.August. — p. 1-14. 

https://doi.org/10.1016/j.tourman.2022.104515 

IN: Tourism Management . — 91./1. 

• Smart tourism technologies towards memorable experiences for museum 

visitors / Xinran Yang, Liaoniao Zhang . — 2022.. — p. 1009-1023. 

https://doi.org/10.1108/TR-02-2022-0060 

IN: Tourism Review . —77./4. 

• The Contribution of Animal-Based Cultural Ecosystem Services to 

Tourist Well-Being at Cultural Heritage Sites / Yang Zhang, Timothy 

J. Lee, Yu Xiong . — 2022.September. — p. 1631-1647. 

https://doi.org/10.1177/00472875211037743 

IN: Journal of Travel Research . —61./7. 

https://doi.org/10.1177/00472875211033648
https://doi.org/10.1177/1354816620982787
https://doi.org/10.1016/j.tourman.2022.104488
https://doi.org/10.1177/1096348020951637
https://doi.org/10.1016/j.tourman.2021.104473
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Event tourism / Festival tourism / Sport events  
 

• Comment Albertville est devenue la ville hote de référence pour 

l'organisation des jeux olympiques / Ludovic Bertagnolo . — Mai-Juin 

2022.. — p.58-62. 

https://www.tourisme-espaces.com/company/6870-budapest-business-

school.html 

IN: Espaces . — 2022./366. 

• Factors influencing event media personnel's frame building process at 

the 2018 FIFA World Cup Russia / Vitor Sobral, Sheranne Fairley, 

Danny O'Brien . — 2022.October. — p. 1-11. 

https://doi.org/10.1016/j.tourman.2022.104553 

IN: Tourism Management . — 92./1. 

• Jeux Olympiques et Paralympiques de Paris 2024 : La Seine-et-Marne 

est aux avant-postes / Sylvie Lahuna ; Marc Boriosi . — Mai-Juin 

2022.. — p.40-45. 

https://www.tourisme-espaces.com/company/6870-budapest-business-

school.html 

IN: Espaces . — 2022./366. 

• Jeux olympiques et paralympiques, tourisme et enjeux d'image en Ile-

de-France / Marie Delaplace . — Mai-Juin 2022.. — p.14-19. 

https://www.tourisme-espaces.com/company/6870-budapest-business-

school.html 

IN: Espaces . — 2022./366. 

• Theory of Events / Chris Roberts, Mary Jo Dolasinski, Joel Reynolds 

et al . — 2022.August.. — p. 1147-1161. 

https://doi.org/10.1177/1096348021989802 

IN: Journal of Hospitality and Tourism Research .- 46./6. 

• Towards a typology of virtual events / Ryan Yung, Truc H. Le, Brent 

Moyle et al . — 2022.October. — p. 1-8. 

https://doi.org/10.1016/j.tourman.2022.104560 

IN: Tourism Management . — 92./1. 

• Will your majesty marry me? : The effect of royal weddings on the 

tourism industry / James Raad, Abhinav Sharma, Juan L. Nicolau . — 

2022.September. — p. 1589-1604. 

https://doi.org/10.1177/13548166211004361 

IN: Tourism Economics . —28./6. 

 
 

Tour operation – Tour guides  - Travel agency -  OTA  
 

• A comprehensive analysis of package tour quality : A stochastic 

evolutionary game / Wan-Qing Lv, Yi-Jie Wang, Ching-Hui Su et al . — 

2022.August. — p. 1-18. 

https://doi.org/10.1016/j.tourman.2021.10447 

IN: Tourism Management . — 91./1. 

• Antecedents of emotional labour for holiday representatives : A 

framework for tourism workers / Georgiana Busoi, Alisha Ali, 

https://www.tourisme-espaces.com/company/6870-budapest-business-school.html
https://www.tourisme-espaces.com/company/6870-budapest-business-school.html
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Katherine Gardiner . — 2022.April. — p. 1-12. 

https://doi.org/10.1016/j.tourman.2021.104450 

IN: Tourism Management . — 89./1. 

• Charismatic Tour-Guiding : Scale Development and Validation / Hsiu-Yu 

Teng, Sheng-Hshiung Tsaur . — 2022.September. — p. 1495-1507. 

https://doi.org/10.1177/00472875211039556 

IN: Journal of Travel Research . —61./7. 

• Does seeing deviant other-tourist behavior matter? : The moderating 

role of travel companions / Lujun Su, Jin Cheng, Jun Wen et al . — 

2022.February. — p. 1-11. 

https://doi.org/10.1016/j.tourman.2021.104434 

IN: Tourism Management . — 88./1. 

• Gamification in OTA platforms : A mixed-methods research involving 

online shopping carnival / Si Shi, Wilson K.S. Leung, Flavia Munelli 

. — 2022.February. — p. 1-15. 

https://doi.org/10.1016/j.tourman.2021.104426 

IN: Tourism Management . — 88./1. 

• The indirect distribution dilemma : assessing the financial impact of 

participation in Booking.com for hotels / Saddam Abdullah, Philippe 

Van Cauwenberge, Heidi Vander Bauwhede et al . — 2022.. — p. 1024-

1042. 

https://doi.org/10.1108/TR-03-2020-0101 

IN: Tourism Review . —77./4. 

• The interplay of hedonic trend and time pressure in the evaluation of 

multi-episode tour experiences / Alessandro M. Peluso, Giovanni Pino, 

Antonio Mileti . — 2022.June. — p. 1-8. 

https://doi.org/10.1016/j.tourman.2021.104459 

IN: Tourism Management . — 90./1. 

 
 

Food/gastrotourism – Wine tourism  
 

• Identifying attributes of wineries that increase visitor satisfaction 

and dissatisfaction : Applying an aspect extraction approach to 

online reviews / Seunghun Shin, Juan Luis Nicolau . — 2022.August. — 

p. 1-10. 

https://doi.org/10.1016/j.tourman.2022.104528 

IN: Tourism Management . — 91./1. 

• International tourists’ local African food consumption / Frank Badu-

Baiden, Seongseop Kim, Felix Elvis Otoo et al . — 2022. — p. 1333-

1348. 

https://doi.org/10.1108/TR-01-2022-0013 

IN: Tourism Review . —77./5. 

• Not eating is a loss : How familiarity influences local food 

consumption / Yuchen Xu, Guojun Zeng . — 2022.June. — p. 1-10. 

https://doi.org/10.1016/j.tourman.2021.104479 

IN: Tourism Management . — 90./1. 

• The role of farm-to-table activities in agritourism towards 

sustainable development / Siti Fatimahwati Pehin Dato Musa, Wei Lee 

Chin . — 2022.. — p. 659-671. 

https://doi.org/10.1108/TR-02-2021-0101 

IN: Tourism Review .- 77. vol./2. 
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• Tourism as a Demand Reduction Strategy for Pangolin Trafficking : 

Inspiring an Ethic of Care among College Students / Carol Kline, 

Stefanie Benjamin, Kelsey Merreck Wagner et al . — 2022.. — p. 199-

209. 

https://doi.org/10.1080/10963758.2020.1726770 

IN: Journal of Hospitality and Tourism Education . — 34./3. 

 
 

Tourism development  
 

• Developing and Validating a Scale of Tourism Gentrification in Rural 

Areas / Chaohui Wang, Yumei Xu, Tingting Zhang . — 2022.August.. — p. 

1162-1186. 

https://doi.org/10.1177/10963480211014930 

IN: Journal of Hospitality and Tourism Research .- 46./6. 

• Effects of network relations on destination development and business 

results / Inguun Elvekrok, Nina Veflen, Joachim Scholderer et al . — 

2022.February. — p. 1-10. 

https://doi.org/10.1016/j.tourman.2021.104402 

IN: Tourism Management . — 88./1. 

• How does tourism development affect environmental pollution? / Najid 

Ahmad, Xuejiao Ma . — 2022.September. — p. 1453-1479. 

https://doi.org/10.1177/13548166211000480 

IN: Tourism Economics . —28./6. 

• Knowledge management practices of tourism consultants : A project 

ecology perspective / Chao Liu, Allan M. Williams, Gang Li . — 

2022.August. — p. 1-11. 

https://doi.org/10.1016/j.tourman.2022.104491 

IN: Tourism Management . — 91./1. 

• La Réunion, á l'heure du choix d'un postionnement touristique / 

Christine Pagnon-Maudet, Pascal Picard . — Mai-Juin 2022.. — p.118-

130. 

https://www.tourisme-espaces.com/company/6870-budapest-business-

school.html 

IN: Espaces . — 2022./366. 

• Les iles du Ponant : Entre pression touristique et innovation 

territoriale / Louis Brigand, Mathilde Woillez . — Mai-Juin 2022.. — 

p.90-95. 

https://www.tourisme-espaces.com/company/6870-budapest-business-

school.html 

IN: Espaces . — 2022./366. 

• Local Leaders and Tourism Development : A Case Study in China / 

Taotao Deng, Weishu Zhao, Mulan Ma . — 2022.September. — p. 1619-

1630. 

https://doi.org/10.1177/00472875211037746 

IN: Journal of Travel Research . —61./7. 
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Risk/Crisis – tourism / Safety – tourism  
 

• A framework to identify destination vulnerability to hazards / Sergio 

Alvarez, Frida Bahja, Alan Fyall . — 2022.June. — p. 1-14. 

https://doi.org/10.1016/j.tourman.2021.104469 

IN: Tourism Management . — 90./1. 

• Antecedents of tourist trip planning autonomy : The moderating 

effects of a global economic crisis / Milagros Fernández-Herrero, 

Rosa María Hernández-Maestro, Óscar González-Benito . — 2022.August.. 

— p. 1153-1173. 

https://doi.org/10.1177/1354816620981523 

IN: Tourism Economics .- 28./5. 

• Entre extreme incertitude, agilité et creativité : Comment les start-

up du tourisme ont traversé la crise / Anna Veyrenc . — Juillet - 

Aout 2022.. — p.62-67. 

https://www.tourisme-espaces.com/company/6870-budapest-business-

school.html 

IN: Espaces .— 2022./367. 

• Perceived COVID-19 impacts and travel avoidance : application of 

protection motivation theory / Shama Nazneen, Hong Xu, Nizam Ud Din 

et al . — 2022.. — p. 471-483. 

https://doi.org/10.1108/TR-03-2021-0165 

IN: Tourism Review .- 77. vol./2. 

• Sex tourism in an era of globalisation, harm reduction and disease 

migration : a new conceptual model / Alyson Hillis, Conan Leavey, 

Stephanie Kewley et al . — 2022.. — p. 592-606. 

https://doi.org/10.1108/TR-04-2021-0184 

IN: Tourism Review .- 77. vol./2. 

• Tourists’ travel intention : revisiting the TPB model with age and 

perceived risk as moderator and attitude as mediator / Lan-Hsun Wang, 

Shih-Shuo Yeh, Kuan-Ying Chen et al . — 2022. — p. 877-896. 

https://doi.org/10.1108/TR-07-2021-0334 

IN: Tourism Review . —77./3. 

 
 

Airbnb  
 

• Competitors or Complements : A Meta-analysis of the Effect of Airbnb 

on Hotel Performance / Yang Yang, Marta Nieto García, Giampaolo 

Viglia et al . — 2022.September. — p. 1508-1527. 

https://doi.org/10.1177/00472875211042670 

IN: Journal of Travel Research . —61./7. 

• Contribution of streetscape features to the hedonic pricing model 

using Geographically Weighted Regression : Evidence from Amsterdam / 

Rui Wang, Soora Rasouli . — 2022.August. — p. 1-12. 

https://doi.org/10.1016/j.tourman.2022.10452 

IN: Tourism Management . — 91./1. 

• Developing and validating a scale of host territoriality in peer-to-

peer accomodation / Yuan Wang, Xiang (Robert) Li . — 2022.February. — 

p. 1-11. 
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https://doi.org/10.1016/j.tourman.2021.104425 

IN: Tourism Management . — 88./1. 

• Exploring the relationship between Airbnb and traditional 

accommodation for regional variations of tourism markets / Birgit 

Leick, Bjornar Karlsen Kivedal, Mehtap Aldogan Eklund et al . — 

2022.August.. — p. 1258-1279. 

https://doi.org/10.1177/1354816621990173 

IN: Tourism Economics .- 28./5. 

• Host type and pricing on Airbnb : Seasonality and perceived market 

power / Georges Casamatta, Sauveur Giannoni, Daniel Brunstein et al . 

— 2022.February. — p. 1-12. 

https://doi.org/10.1016/j.tourman.2021.104433 

IN: Tourism Management . — 88./1. 

• Touristification, Airbnb and the tourism-led rent gap : Evidence from 

a revealed preference approach / Ka Shing Cheung, Chung Yim Yiu . — 

2022.October. — p. 1-13. 

https://doi.org/10.1016/j.tourman.2022.104567 

IN: Tourism Management . — 92./1. 

 
 

Tourism demand  
 

• Combination forecasting using multiple attribute decision making in 

tourism demand / Yi-Chung Hu . — 2022. — p. 731-750. 

https://doi.org/10.1108/TR-09-2021-0451 

IN: Tourism Review . —77./3. 

• Decomposition Methods for Tourism Demand Forecasting : A Comparative 

Study / Chengyuan Zhang, Mingchen Li, Shaolong Sun et al . — 

2022.September. — p. 1682-1699. 

https://doi.org/10.1177/00472875211036194 

IN: Journal of Travel Research . —61./7. 

• Dutch Disease phenomenon and demand for international business 

travels : Panel ARDL/PMG estimation / Hassan F. Gholipour, Reza 

Tajaddini, Usama Al-mulali . — 2022.August.. — p. 1401-1415. 

https://doi.org/10.1177/1354816620983131  
IN: Tourism Economics .- 28./5. 

• Tourism demand forecasting using tourist-generated online review data 

/ Mingming Hu, Hengyun Li, Haiyan Song et al . — 2022.June. — p. 1-

19. 

https://doi.org/10.1016/j.tourman.2022.104490 

IN: Tourism Management . — 90./1. 

• Visitor flow spillover effects on attraction demand : A spatial 

econometric model with multisource data / Yoo Ri Kim, Anyu Liu, Jason 

Stienmetz et al . — 2022.February. — p. 1-12. 

https://doi.org/10.1016/j.tourman.2021.104432 

IN: Tourism Management . — 88./1. 
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Climate change  
 

• Benefit transfer of climate change adaptation policies in island 

tourist destinations / Yen E. Lam-González, Carmen García, Matías M. 

González Hernández et al . — 2022.June. — p. 1-13. 

https://doi.org/10.1016/j.tourman.2021.104471 

IN: Tourism Management . — 90./1. 

• Climate adaptation planning for cultural heritages in coastal tourism 

destinations : A multi-objective optimization approach / Peizhe Li, 

Xiao Xiao, Erin Seekamp . — 2022.February. — p. 1-12. 

https://doi.org/10.1016/j.tourman.2021.104380 

IN: Tourism Management . — 88./1. 

• Determinants of climate change disclosure practices of global hotel 

companies : Application of institutional and stakeholder theories / 

Danuta de Grosbois, David A. Fennell . — 2022.February. — p. 1-16. 

https://doi.org/10.1016/j.tourman.2021.104404 

IN: Tourism Management . — 88./1. 

• Le tourisme aux Iles-de-la-adeleine (Québec) : Un territoire faconné 

par les changements climatiques / Dominique Lapointe, Luc Renaud, 

Bruno Sarrasin . — Mai-Juin 2022.. — p.132-138. 

https://www.tourisme-espaces.com/company/6870-budapest-business-

school.html 

IN: Espaces . — 2022./366. 

• Trustworthy or misleading communication of voluntary carbon offsets 

in the aviation industry / Mireia Guix, Claudia Ollé, Xavier Font . — 

2022.February. — p. 1-13. 

https://doi.org/10.1016/j.tourman.2021.104430  

IN: Tourism Management . — 88./1. 

 
 

Responsible behavior  
 

• Determinants of Tourists’ Site-Specific Environmentally Responsible 

Behavior : An Eco-Sensitive Zone Perspective / Anil Gupta, Neelika 

Arora, Rakesh Sharma et al . — 2022.July.. — p. 1267-1286. 

https://doi.org/10.1177/00472875211030328 

IN: Journal of Travel Research .- 61./6. 

• Psychological Antecedents of Intentions to Participate in Last Chance 

Tourism : Considering Complementary Theories / Kyle Maurice Woosnam, 

Manuel Alector Ribeiro, Tara J. Denley et al . — 2022.July.. — p. 

1342-1357. 

https://doi.org/10.1177/00472875211025097 

IN: Journal of Travel Research .- 61./6. 

• Sustainable tourism consumer : socio-demographic, psychographic and 

behavioral characteristics / Asli D.A. Tasci, Alan Fyall, Kyle 

Maurice Woosnam . — 2022.. — p. 341-375. 

https://doi.org/10.1108/TR-09-2020-0435 

IN: Tourism Review .- 77. vol./2. 

• The effect of destination employee service quality on tourist 

environmentally responsible behavior : A moderated mediation model 

https://doi.org/10.1016/j.tourman.2021.104471
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incorporating environmental commitment, destination social 

responsibility and motive attributions / Xuehuan He, Jin Cheng, Scott 

R. Swanson et al . — 2022.June. — p. 1-14. 

https://doi.org/10.1016/j.tourman.2021.104470 

IN: Tourism Management . — 90./1. 

• Urban travelers' pro-environmental behaviors : Composition and role 

of pro-environmental contextual force / Qun Qin, Cathy H.C. Hsu . — 

2022.October. — p. 1-14. 

https://doi.org/10.1016/j.tourman.2022.104556 

IN: Tourism Management . — 92./1. 

 
 

Sport tourism  

 
• Cycling in Tibet : An analysis of tourists' spatiotemporal behavior 

and infrastructure / Naixia Mou, Zhiwen Liu, Yunhao Zheng et al . — 

2022.February. — p. 1-13. 

https://doi.org/10.1016/j.tourman.2021.104418 

IN: Tourism Management . — 88./1. 

• Hiking tourism : educating hikers through the interpretation of on-

site information and predicting precautionary behavior / Ursula 

Scholl-Grissemann, Mike Peters, Bernhard Fabian Bichler et al . — 

2022. — p. 1436-1454. 

https://doi.org/10.1108/TR-01-2022-0029 

IN: Tourism Review . —77./6. 

• The adventurous tourist amidst a pandemic : Effects of personality, 

attitudes, and affect / Edwin N. Torres, Wei Wei, Jorge Ridderstaat . 

— 2022.October. — p. 424-438. 

https://doi.org/10.1177/13567667211063208 

IN: Journal of Vacation Marketing . —28./4. 

• The companion effect on adventure tourists’ satisfaction and 

subjective well-being : the moderating role of gender / Lujun Su, Jin 

Cheng, Scott Swanson . — 2022. — p. 897-912. 

https://doi.org/10.1108/TR-02-2021-0063 

IN: Tourism Review . —77./3. 

 

 

Gender  
 

• Gender as moderator of the influence of tourists’ risk perception on 

destination image and visit intentions / Rita R. Carballo, Carmelo J. 

León, María M. Carballo . — 2022. — p. 913-924. 

https://doi.org/10.1108/TR-02-2021-0079 

IN: Tourism Review . —77./3. 

• Gender stereotyping and its impact on perceived emotional leadership 

in the hospitality industry : A mixed-methods study / Wei Xiong, 

Shiyun Chen, Bendegul Okumus et al . — 2022.June. — p. 1-12. 

https://doi.org/10.1016/j.tourman.2021.10447 

IN: Tourism Management . — 90./1. 

• The Improvement of Women’s Entrepreneurial Competence in Rural 
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Tourism : An Action Learning Perspective / Yong Rao, Jia Xie, 

Xueqiong Lin . — 2022.November. — p. 1622-1651. 

https://doi.org/10.1177/10963480211031032 

IN: Journal of Hospitality and Tourism Research . — 46./8. 

• The moderation of gender in the effects of Chinese traditionality and 

patriotism on Chinese domestic travel intention / Ke Shen, Yanbin Wu 

. — 2022. — p. 925-944. 

https://doi.org/10.1108/TR-07-2021-0303 

IN: Tourism Review . —77./3. 

 
 

City tourism  
 

• Can tourism help to revive shrinking cities? : An examination of 

Chinese case / Taotao Deng, Shuai Liu, Yukun Hu . — 2022.September. — 

p. 1683-1691. 

https://doi.org/10.1177/13548166211002295 

IN: Tourism Economics . —28./6. 

• Nantes dans le processus metropolitain : Mise en tourisme et figures 

de l'insularité / Vincent Coeffé . — Mai-Juin 2022.. — p.96-101. 

https://www.tourisme-espaces.com/company/6870-budapest-business-

school.html 

IN: Espaces . — 2022./366. 

• Post-tourism in the usual environment : From the perspective of 

unusual mood / Junchuan Wang, Ziyan Guo, Jiaqi Cai et al . — 

2022.April. — p. 1-11. 

https://doi.org/10.1016/j.tourman.2021.104452 

IN: Tourism Management . — 89./1. 

• Tourists’ perceptions of urban space : a computer vision approach / 

Kun Zhang, Jinyi Zhang, Chunlin Li et al . — 2022. — p. 1203-1218. 

space 

https://doi.org/10.1108/TR-06-2020-0287 

IN: Tourism Review . —77./4. 

 
 

Rural tourism 
 

• Going somewhere or for someone? : The Sense of Human Place Scale 

(SHPS) in Chinese rural tourism / Yuangang Zhang, Yingzhi Guo, Leilei 

Ji . — 2022.August. — p. 1-11. 

https://doi.org/10.1016/j.tourman.2022.104530 

IN: Tourism Management . — 91./1. 

• Navigating the early stages of a large sustainability-oriented rural 

tourism development project : Lessons from Traena, Norway / Deodat 

Mwesiumo, Jon Halfdanarson, Mikhail Shlopak . — 2022.April. — p. 1-

11. 

https://doi.org/10.1016/j.tourman.2021.104456 

IN: Tourism Management . — 89./1. 

• Pursuing justice and quality of life : Supporting tourism / Sujie 

Wang, Adiyukh Berbekova, Muzaffer Uysal . — 2022.April. — p. 1-11. 
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https://doi.org/10.1016/j.tourman.2021.104446 

IN: Tourism Management . — 89./1. 

• Rural tourism and development : Evolution in Scientific Literature 

and Trends / José Luis Ruiz-Real, Juan Uribe-Toril, Jaime de Pablo 

Valenciano et al . — 2022.September. — p. 1322-1346. 

https://doi.org/10.1177/1096348020926538 

IN: Journal of Hospitality and Tourism Research . — 46./7. 

 
 

Tourism marketing/advertising  
 

• Communication strategies for multi-tier loyalty programs : The role 

of progress framing / Kevin J. Zeng, Irina Y. Yu, Morgan X. Yang et 

al . — 2022.August. — p. 1-13. 

https://doi.org/10.1016/j.tourman.2021.104460 

IN: Tourism Management . — 91./1. 

• How tourist information drives promotional efforts : A case study of 

the Greater Miami Convention and Visitors Bureau / Roberta Marques de 

Sousa, Mateus José Alves Pinto, Marcia Shizue Massukado Nakatani et 

al . — 2022.October. — p. 524-535. 

https://doi.org/10.1177/13567667211063209 

IN: Journal of Vacation Marketing . —28./4. 

• The convergence or divergence of design characteristics in 

determining the recall and persuasiveness of seaside destination 

slogans / Ying Qu, Yinyin Dong, Feifei Xu . — 2022.August. — p. 1-12. 

https://doi.org/10.1016/j.tourman.2022.104499 

IN: Tourism Management . — 91./1. 

• The effect of movie and television placements / Abhinav Sharma, Juan 

Luis Nicolau, Francisco J. Mas . — 2022.August. — p. 1-8. 

https://doi.org/10.1016/j.tourman.2022.104517 

IN: Tourism Management . — 91./1. 

 
 

Spa / Wellness / Medical tourism – Well-being  
 

• Health tourism : behavioural intention and protection motivation 

theory / Ai Na Seow, Yuen Onn Choong, Chee Keong Choong et al . — 

2022.. — p. 376-393. 

https://doi.org/10.1108/TR-11-2020-0546 

IN: Tourism Review .- 77. vol./2. 

• Tourism as a dementia treatment based on positive psychology / Jun 

Wen, Danni Zheng, Haifeng Hou et al . — 2022.October. — p. 1-12. 

https://doi.org/10.1016/j.tourman.2022.104535 

IN: Tourism Management . — 92./1. 

• Wellness tourism : customer-perceived value on customer engagement / 

Lishan Xie, Xinhua Guan, Yingxin He et al . — 2022. — p. 859-876. 

https://doi.org/10.1108/TR-06-2020-0281 

IN: Tourism Review . —77./3. 

• Wellness tourism and the components of its offer system : a holistic 
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