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Tourism economy — tourism politics

e A Critique of Tourism-Led Economic Growth Studies / Haiyan Song,

Doris Chenguang Wu . — 2022 April. — p. 719-729.
https://doi.org/10.1177/00472875211018514
IN.: Journal of Travel Research .- 61./4.

e Do countries’ geographical locations moderate the tourism-led
economic growth nexus in sub-Saharan Africa? / Francis Baidoo,
Elikplimi Agbloyor, Vera Ogeh Fiador et al . — 2022.June. — p. 1009-
1039.
https://doi.org/10.1177/13548166211015512
IN: Tourism Economics .- 28./4.

e Does Local Environmental Governance Improve Tourism Companies’
Performance? : Evidence from Vietnam / Bach Nguyen . — 2022 April. —
p. 747-761.
https://doi.org/10.1177/00472875211002653
IN.: Journal of Travel Research .- 61./4.

e Drivers of Growth and Catch-up in the Tourism Sector of
Industrialized Economies / Khuong Vu, Kris Hartley . — 2022.May. — p.
1156-1172.
https://doi.org/10.1177/00472875211019478
IN: Journal of Travel Research .- 61./5.

e GDP volatility implication of tourism volatility in South Africa : A
time-varying approach / Chien-Chiang Lee, Godwin O. Olasehinde-
Williams, Ifedolapo Olabisi Olanipekun . — 2022 March. — p. 435-450.
https://doi.org/10.1177/1354816620970001
IN: Tourism Economics .- 28./2.

e Geography and location selection of multinational tourism firms
strategies for globalization / Xiang Feng, Ben Derudder, Fei Wang et

al . — 2022. — p. 190-208.
https://doi.org/10.1108/TR-04-2020-016
IN: Tourism Review .- 77./1.

e TInternational tourism and economic vulnerability / Yong Wang, Linna

Han, Xuejiao Ma . — 2022.May. — p. 1-15.
https://doi.org/10.1016/7.annals.2022.103388
IN: Annals of Tourism Research .- 94./1.

e TInvestigating farmer’s identity and efficiency of tourism-oriented

farm diversification / Yasuo Ohe . — 2022 March. — p. 535-558.
https://doi.org/10.1177/1354816620980185
IN: Tourism Economics .- 28./2.

e Monetary policy and exchange rate regime in tourist islands /

Federico Inchausti-Sintes, Ubay Pérez-Granja . — 2022 March. — p.
325-348.
https://doi.org/10.1177/1354816620959496
IN: Tourism Economics .- 28./2.

e Navigating the corn maze : Customizing travel cost models to value
market segments in heterogeneous industries / Anders Van Sandt, Dawn
Thilmany McFadden . — 2022.June. — p. 899-919.

https://doi.org/10.1177/1354816620976968
IN: Tourism Economics .- 28./4.



https://doi.org/10.1177/00472875211018514
https://doi.org/10.1177/13548166211015512
https://doi.org/10.1177/00472875211002653
https://doi.org/10.1177/00472875211019478
https://doi.org/10.1177/1354816620970001
https://doi.org/10.1108/TR-04-2020-016
https://doi.org/10.1016/j.annals.2022.103388
https://doi.org/10.1177/1354816620980185
https://doi.org/10.1177/1354816620959496
https://doi.org/10.1177/1354816620976968

Night-time economy vitality index : Framework and evidence / Vera
Shanshan Lin, Yuan Qin, Tianyu Ying et al . — 2022.May. — p. 665-691.
https://doi.org/10.1177/13548166211042970

IN: Tourism Economics .- 28./3.

Postcrisis REIT performance using financial ratios : A DEA approach /

Apostolos Ampountolas . — 2022 March. — p. 371-393.
https://doi.org/10.1177/1354816620962664

IN: Tourism Economics .- 28./2.

Regional tourism satellite accounts : towards international
comparability / Cristi Frent, Douglas C. Frechtling . — 2022. — p.
97-112.

https://doi.org/10.1108/TR-07-2020-0315

IN: Tourism Review .- 77./1.

Revisit stock price bubbles in the COVID-19 period : Further evidence
from Taiwan’s and Mainland China’s tourism industries / Mei-Chih
Wang, Tsangyao Chang, Jennifer Min . — 2022.June. — p. 951-960.
https://doi.org/10.1177/1354816620983954

IN: Tourism Economics .- 28./4.

The Effect of Migration on International Tourism Flows : The Role of
Linguistic Networks and Common Languages / Luke Emeka Okafor, Usman
Khalid, Katarzyna Burzynska . — 2022 April. — p. 818-836.
https://doi.org/10.1177/00472875211008250

IN.: Journal of Travel Research .- 61./4.

The effect of tourism source market structure on international
tourism revenues in Turkey / Seymur Agazade . — 2022.May. — p. 714-
727.

https://doi.org/10.1177/13548166211055985

IN: Tourism Economics .- 28./3.

The Impact of Geopolitical Risks on Tourism Supply in Developing

Economies : The Moderating Role of Social Globalization / Giray
Gozgor, Marco Chi Keung Lau, Yan Zeng et al . — 2022 April. — p. 872-
886.

https://doi.org/10.1177/00472875211004760

IN.: Journal of Travel Research .- 61./4.

The ongoingness of imperialism : The problem of tourism dependency
and the promise of radical equality / Freya Higgins-Desbiolles . —
2022.May. — p. 1-12.

https://doi.org/10.1016/7.annals.2022.103382

IN: Annals of Tourism Research .- 94./1.

The spatial heterogeneity and dynamics of tourism-flow spillover
effect : The role of high-speed train in China / Bo Zhou, Zhihong

Wen, Ian Shuterland et al . — 2022 March. — p. 300-324.
https://doi.org/10.1177/1354816620958309

IN: Tourism Economics .- 28./2.

The tourism - Foreign direct investment nexus : Empirical evidence

from Zimbabwe (2009-2015) / Tafadzwa Matiza, Sandra Perks . —
2022 .June. — p. 1059-1079.
https://doi.org/10.1177/13548166211007603

IN: Tourism Economics .- 28./4.

Tourism and migration : Identifying the channels with gravity models
/ Maria Santana-Gallego, Jordi Paniagua . — 2022 March. — p. 394-417.
https://doi.org/10.1177/1354816620972597

IN: Tourism Economics .- 28./2.

Tourism Firms’ Vulnerability to Risk : The Role of Organizational


https://doi.org/10.1177/13548166211042970
https://doi.org/10.1177/1354816620962664
https://doi.org/10.1108/TR-07-2020-0315
https://doi.org/10.1177/1354816620983954
https://doi.org/10.1177/00472875211008250
https://doi.org/10.1177/13548166211055985
https://doi.org/10.1177/00472875211004760
https://doi.org/10.1016/j.annals.2022.103382
https://doi.org/10.1177/1354816620958309
https://doi.org/10.1177/13548166211007603
https://doi.org/10.1177/1354816620972597

Slack in Performance and Failure / Chen Zheng, Zezeng Li, Jialin Wu
— 2022.May. — p. 990-1005.
https://doi.org/10.1177/00472875211014956

IN: Journal of Travel Research .- 61./5.

Tourism in Brazil : from politics, social inequality, corruption and
violence towards the 2030 Brazilian tourism agenda / Gui Lohmann,
Heros Augusto Santos Lobo, Luis Gonzaga Godoi Trigo et al . — 2022. —
p. 72-96.

https://doi.org/10.1108/TR-07-2020-0323

IN: Tourism Review .- 77./1.

Tourism-led and economic-driven nexus in Mauritius : Spillovers and
inclusive development policies in the case of an African nation /
Rukmani Gounder . — 2022.June. — p. 1040-1058.
https://doi.org/10.1177/13548166211013201

IN: Tourism Economics .- 28./4.

Tourism education / research

A 15-year Review of "Corporate Social Responsibility Practices"
Research in the Hospitality and Tourism Industry / Tai Ming Wut, Bill

Xu, Helen Shun-Mun Wong . — 2022. — p. 240-274.
https://doi.org/10.1080/1528008X.2020.1864566

IN: Journal of Quality Assurance in Hospitality and Tourism .- 23./1-
3.

A review of tourism and hospitality studies on behavioural economics
/ ShiNa Li, Yixin Liu, Shanshan Dai et al . — 2022.May. — p. 843-859.
https://doi.org/10.1177/13548166211060889

IN: Tourism Economics .- 28./3.

An Analysis of the Curriculum Requirements among Hospitality and
Tourism Management Programs Worldwide in AACSB Colleges of Business /

John C. Crotts, Vincent P. Magnini, Zhang Shuai . — 2022. — p. 137-
141.

https://doi.org/10.1080/10963758.2020.1868319

IN: Journal of Hospitality and Tourism Education .- 34./2.

An Evolutionary Perspective in Tourism : The Role of Socioeconomic
Status on Extremeness Aversion in Travel Decision Making / Jungkeun
Kim, Marilyn Giroux, Jooyoung Park et al . — 2022.May. — p. 1187-
1200.

https://doi.org/10.1177/00472875211024738

IN: Journal of Travel Research .- 61./5.

Attainment of Professional Certificates in Hospitality and Tourism
Graduates' Career Perspectives in Taiwan / Wan-Yu Liu, Joseph S.

Chen, Ya-Ling Chen . — 2022. — p. 90-98.
https://doi.org/10.1080/10963758.2020.1868315

IN: Journal of Hospitality and Tourism Education .- 34./2.
Competitiveness in the visitor economy : A systematic literature
review / Yoo Ri Kim, Anyu Liu, Allan M. Williams . — 2022.May. — p.
817-842.

https://doi.org/10.1177/13548166211034437

IN: Tourism Economics .- 28./3.

Eye tracking and tourism research : A systematic literature review /
Georgiana-Denisse Savin, Cristina Fleseriu, Larissa Batrancea . —


https://doi.org/10.1177/00472875211014956
https://doi.org/10.1108/TR-07-2020-0323
https://doi.org/10.1177/13548166211013201
https://doi.org/10.1080/1528008X.2020.1864566
https://doi.org/10.1177/13548166211060889
https://doi.org/10.1080/10963758.2020.1868319
https://doi.org/10.1177/00472875211024738
https://doi.org/10.1080/10963758.2020.1868315
https://doi.org/10.1177/13548166211034437

2022 July. — p. 285-302.
https://doi.org/10.1177/13567667211053387

IN: Journal of Vacation Marketing .- 28./3.

Inbound tourism : a bibliometric review of SSCI articles (1993-2021)
/ Zhiyong Li, Tingting Huo, Yuhong Shao et al . — 2022. — p. 322-338.
https://doi.org/10.1108/TR-01-2021-0057

IN: Tourism Review .- 77./1.

Kano Model Application in the Tourism Industry : A Systematic
Literature Review / Ashutosh Pandey, Rajendra Sahu, Yatish Joshi . —
2022. — p. 1-31.

https://doi.org/10.1080/1528008X.2020.1839995

IN: Journal of Quality Assurance in Hospitality and Tourism .- 23./1-
3.

Perceptions of Hospitality Industry Professionals and Hospitality
Faculty on Industry-Academia Collaborations / W.C. Griffin . — 2022.
— p. 99-110.

https://doi.org/10.1080/10963758.2020.1791137

IN: Journal of Hospitality and Tourism Education .- 34./2.
Relationships among Organizational-Based Self-Esteem, Social
Exchange, and Turnover Intention of Hotel Employees : Impact of Job
Dedication / Ali Dalgic, Yilmaz Akgunduz . — 2022. — p. 176-195.
https://doi.org/10.1080/1528008X.2020.1864563

IN: Journal of Quality Assurance in Hospitality and Tourism .- 23./1-
3.

Remaking a case for Philosophic Practitioner education / Stu Hayes,
Hazel Tucker . — 2022.May. — p. 1-11.
https://doi.org/10.1016/j.annals.2022.103404

IN: Annals of Tourism Research .- 94./1.

Structural Review of Customer Incivility and Social Competences of
Frontline Employees for Prevention and Mitigation / Kyoung-Joo Lee,

Su-Gyeong Kim . — 2022. — p. 196-216.
https://doi.org/10.1080/1528008X.2020.1864564

IN: Journal of Quality Assurance in Hospitality and Tourism .- 23./1-
3.

The Best of Both Worlds : Experiential Problem-Based Learning
Approaches in Hospitality Education / Nicole Rosenkranz . — 2022. —
p. 111-123.

https://doi.org/10.1080/10963758.2021.1963739

IN: Journal of Hospitality and Tourism Education .- 34./2.

The Best of Both Worlds : Experiential Problem-Based Learning
Approaches in Hospitality Education / Nicole Rosenkranz . — 2022. —
p. 111-123.

https://doi.org/10.1080/10963758.2021.1963739

IN: Journal of Hospitality and Tourism Education .- 34./2.

The transformative tourism learning model / Jill N.H. Bueddefeld, Mat

D. Duerden . — 2022.May. — p. 1-11.
https://doi.org/10.1016/j.annals.2022.103405
IN: Annals of Tourism Research .- 94./1.

Tourism and Yuan-based strangership / Ting Jiang, Li Miao, Xiaoxiao
Fu . — 2022.May. — p. 1-13.
https://doi.org/10.1016/j.annals.2022.103401

IN: Annals of Tourism Research .- 94./1.

Tourism in a Semantic Mirror : Retheorizing Tourism from the
Linguistic Turn / Kun Lai, Xiang (Robert) Li . — 2022.May. — p. 963-


https://doi.org/10.1177/13567667211053387
https://doi.org/10.1108/TR-01-2021-0057
https://doi.org/10.1080/1528008X.2020.1839995
https://doi.org/10.1080/10963758.2020.1791137
https://doi.org/10.1080/1528008X.2020.1864563
https://doi.org/10.1016/j.annals.2022.103404
https://doi.org/10.1080/1528008X.2020.1864564
https://doi.org/10.1080/10963758.2021.1963739
https://doi.org/10.1080/10963758.2021.1963739
https://doi.org/10.1016/j.annals.2022.103405
https://doi.org/10.1016/j.annals.2022.103401

980.
https://doi.org/10.1177/00472875211019464
IN: Journal of Travel Research .- 61./5.

e Tracing the materiality of reconciliation in tourism / Michela J.
Stinson, Chris E. Hurst, Bryan S.R. Grimwood . — 2022.May. — p. 1-12.
https://doi.org/10.1016/j.annals.2022.103380
IN: Annals of Tourism Research .- 94./1.

e Twenty Years of Journal of Quality Assurance in Hospitality & Tourism
A Bibliometric Assessment / Ranjit Singh, PS Sibi, Primula Sharma
et al . — 2022. — p. 482-507.
https://doi.org/10.1080/1528008X.2021.1884931
IN: Journal of Quality Assurance in Hospitality and Tourism .- 23./1-
3.

e Understanding the Gap between University Revenue Management Courses
and the Job Market / Tevfik Demirciftci, Amanda Belarmino, Chih-Chien

Chen et al . — 2022. — p. 78-89.
https://doi.org/10.1080/10963758.2020.1868318
IN: Journal of Hospitality and Tourism Education .- 34./2.

e Understanding Tourists' Experiences at Local Markets in Phuket : An
Analysis of TripAdvisor Reviews / Nichapat Sangkaew, Hongrui Zhu . —
2022. — p. 89-114.
https://doi.org/10.1080/1528008X.2020.1848747
IN: Journal of Quality Assurance in Hospitality and Tourism .- 23./1-
3.

e TWhat Retail Experts Say about Tourism Retail Education? : A Case of
Macao Using an Integrated Bloom-Kolb Learning Design Canvas /

Fernando Lourenco, Zhuo Li, Lianping Ren et al . — 2022. — p. 275-
297.

https://doi.org/10.1080/1528008X.2021.1920549

IN: Journal of Quality Assurance in Hospitality and Tourism .- 23./1-
3.

Risk/Crisis — tourism / Safety — tourism

e “Double-edged sword” : the effect of cultural distance on post-
disaster tourism destination recovery / Huang, Li, Qingyan Zheng, Xin
Yin et al . — 2022. — p. 146-162.
https://doi.org/10.1108/TR-03-2021-0113
IN: Tourism Review .- 77./1.

e A Resource-Based Typology of Dynamic Capability : Managing Tourism in
a Turbulent Environment / Yawei Jiang, Brent W. Ritchie, Martie-

Louise Verreynne . — 2022.May. — p. 1006-1023.
https://doi.org/10.1177/00472875211014960
IN: Journal of Travel Research .- 61./5.

e Crisis and disaster management for halal tourism : a systematic
review / Andi Syathir Sofyan, Abror Abror, Trisno Wardy Putra et al

— 2022. — p. 129-145.
https://doi.org/10.1108/TR-08-2020-0390
IN: Tourism Review .- 77./1.

e FEconomic policy uncertainty, consumer confidence in major economies
and outbound tourism to African countries / Hassan F. Gholipour,
Robin Nunkoo, Behzad Foroughi et al . — 2022.June. — p. 979-994.


https://doi.org/10.1177/00472875211019464
https://doi.org/10.1016/j.annals.2022.103380
https://doi.org/10.1080/1528008X.2021.1884931
https://doi.org/10.1080/10963758.2020.1868318
https://doi.org/10.1080/1528008X.2020.1848747
https://doi.org/10.1080/1528008X.2021.1920549
https://doi.org/10.1108/TR-03-2021-0113
https://doi.org/10.1177/00472875211014960
https://doi.org/10.1108/TR-08-2020-0390

https://doi.org/10.1177/1354816620985382
IN: Tourism Economics .- 28./4.

Economic uncertainty and tourism consumption / Canh Phuc Nguyen, Su

Dinh Thanh, Bach Nguyen . — 2022.June. — p. 920-941.
https://doi.org/10.1177/1354816620981519
IN: Tourism Economics .- 28./4.

Impacts of Terrorist Events on Tourism Development : Evidence from

Asia / Yingying Sun, Mingzhi Luo . — 2022.May. — p. 696-723.
https://doi.org/10.1177/1096348020986903
IN: Journal of Hospitality and Tourism Research .- 46./4.

Modeling behavioral intention toward traveling in times of a health-
related crisis / Diep Ngoc Su, Phuong Thi Kim Tran, Ly Ngoc Thi
Nguyen et al . — 2022 April. — p. 135-151.
https://doi.org/10.1177/13567667211024703

IN: Journal of Vacation Marketing .- 28./2.

Modeling the Multi-dimensional Facets of Perceived Risk in Purchasing
Travel Online : A Generational Analysis / Shavneet Sharma, Gurmeet
Singh, Stephen Pratt . — 2022. — p. 539-567.
https://doi.org/10.1080/1528008X.2021.1891597

IN: Journal of Quality Assurance in Hospitality and Tourism .- 23./1-
3.

Political Upheavals, Tourism Flight, and Spillovers : The Case of the

Arab Spring / José L. Groizard, Mohanad Ismael, Maria Santana-Gallego
— 2022 April. — p. 921-939.

https://doi.org/10.1177/00472875211002652

IN.: Journal of Travel Research .- 61./4.

Predicting Online Travel Purchase Behavior : The Role of Trust and
Perceived Risk / Mohd Sadiq, Nikhil Dogra, Mohd Adil et al . — 2022.
— p. 796-822.

https://doi.org/10.1080/1528008X.2021.1913693

IN: Journal of Quality Assurance in Hospitality and Tourism .- 23./1-
3.

Segmenting International Tourists Based on the Integration of Travel

Risk Perceptions and Past Travel Experience / Tatiyaporn Jarumaneerat
— 2022. — p. 508-538.

https://doi.org/10.1080/1528008X.2021.1891596

IN: Journal of Quality Assurance in Hospitality and Tourism .- 23./1-
3.

Spatial Effect of Crime on Peer-to-Peer Lodging Performance / Yu-Hua
Xu, Lori Pennington-Gray, Jinwon Kim . — 2022 April. — p. 855-871.
https://doi.org/10.1177/00472875211008255

IN.: Journal of Travel Research .- 61./4.

Tourism Crises and Impacts on Destinations : A Systematic Review of
the Tourism and Hospitality Literature / Jiahui Duan, Chaowu Xie,
Alastair M. Morrison . — 2022.May. — p. 667-695.
https://doi.org/10.1177/1096348021994194

IN: Journal of Hospitality and Tourism Research .- 46./4.

Tourism falls apart : How insecurity affects African tourism / Maria
Santana-Gallego, Johan Fourie . — 2022.June. — p. 995-1008.
https://doi.org/10.1177/1354816620978128

IN: Tourism Economics .- 28./4.

Uncertainty and tourism in Africa / Carolyn Chisadza, Matthew Clance,
Rangan Gupta et al . — 2022.June. — p. 964-978.
https://doi.org/10.1177/1354816620969998
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https://doi.org/10.1177/1096348021994194
https://doi.org/10.1177/1354816620978128
https://doi.org/10.1177/1354816620969998

IN: Tourism Economics .- 28./4.

e Who Should You Market to in a Crisis? : Examining Plog’s Model during
the COVID-19 Pandemic / Stephen W. Litvin, Daniel Guttentag, Wayne W.
Smith . — 2022.May. — p. 981-989.
https://doi.org/10.1177/00472875211018502
IN: Journal of Travel Research .- 61./5.

Tourist / Customer satisfaction / experience

e Activities, destination image, satisfaction and loyalty in a small
island destination / Hugo Padrén-Avila, Robertico Croes, Manuel A.

Rivera . — 2022. — p. 302-321.
https://doi.org/10.1108/TR-12-2020-0607
IN: Tourism Review .- 77./1.

e Consumer Attitude in Student Housing Evaluation : A Case of A
Hospitality Satellite Campus / David J. Kwun . — 2022. — p. 67-77.
Housing; Consumer attitudes; Behavioral intention
https://doi.org/10.1080/10963758.2020.1868307
IN: Journal of Hospitality and Tourism Education .- 34./2.

e Effects of Tourist-to-Tourist Interactions on Experience Cocreation
A Self-Determination Theory Perspective / Hongxia Lin, Meng Zhang,

Dogan Gursoy . — 2022.May. — p. 1105-1120.
https://doi.org/10.1177/00472875211019476
IN: Journal of Travel Research .- 61./5.

e FEstablishing and Deepening Brand Loyalty through Brand Experience and
Customer Engagement : Evidence from Taiwan's Chain Restaurants /

Chao-Chin Huang, Shwu-En Chen . — 2022. — p. 217-239.
https://doi.org/10.1080/1528008X.2020.1864565

IN: Journal of Quality Assurance in Hospitality and Tourism .- 23./1-
3.

e Expanding the Task-Dominant Value Cocreation Narrative : The Role of
Consumer Expertise and Social and Mental Processes / Ainhize
Eletxigerra, Jose M. Barrutia, Carmen Echebarria . — 2022.May. — p.
1061-1087.
https://doi.org/10.1177/00472875211017234
IN: Journal of Travel Research .- 61./5.

e Experiential quality, experiential relationship quality and future
experiential intentions in the Macau gaming industry / Hung-Che Wu,

Chi-Han Ai, Ya-Yuan Chang et al . — 2022. — p. 177-189.
https://doi.org/10.1108/TR-04-2020-0180
IN: Tourism Review .- 77./1.

e How do online hotel consumers perceive room rates? / Hee Chung Chung,
Namho Chung, Jin-Young Kim . — 2022 July. — p. 350-365.
https://doi.org/10.1177/13567667211066326
IN: Journal of Vacation Marketing .- 28./3.

e How to create flow experience during travel : The role of destination
attributes / Sezer Karasakal, Tahir Albayrak . — 2022 July. — p. 303-
318.
https://doi.org/10.1177/13567667211053386
IN: Journal of Vacation Marketing .- 28./3.

e Length of stay and satisfaction shaping the competitiveness of
international business tourism in Sao Paulo city, Brazil / Paulo H.
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frequency / Phuong Thi Kim Tran, Phong Dong Nguyen, Le, Angelina
Nhat-Hanh et al . — 2022. — p. 287-301.
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IN: Tourism Review .- 77./1.
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3.
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IN: Journal of Vacation Marketing .- 28./2.
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e Cognitive Image, Mental Imagery, and Responses (CI-MI-R) : Mediation
and Moderation Effects / Sandra Maria Correia Loureiro, Holger
Roschk, Faizan Ali et al . — 2022 April. — p. 903-920.
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IN.: Journal of Travel Research .- 61./4.

e Customer Nontransactional Value Cocreation in an Online Hotel Brand
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Beneficiary / Hakseung Shin, Richard R. Perdue . — 2022.May. — p.
1088-1104.
https://doi.org/10.1177/00472875211024752
IN: Journal of Travel Research .- 61./5.
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Ban, Hyoje Jay Kim, Ben Sheehan et al . — 2022 April. — p. 244-257.
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IN: Journal of Vacation Marketing .- 28./2.
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Tourism Destination Selection / Qing Huang, Hui Li, Run-Hui Lin et al
— 2022. — p. 823-851.
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IN: Journal of Quality Assurance in Hospitality and Tourism .- 23./1-

3.

Impact of Travel Motivation on Tourist’s Attitude Toward Destination
Evidence of Mediating Effect of Destination Image / Vijay Pereira,

Jeevan Jyoti Gupta, Shabir Hussain . — 2022.June. — p. 946-971.
https://doi.org/10.1177/1096348019887528

IN: Journal of Hospitality and Tourism Research .- 46./5.
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availability prevent irrational choices? / Veronica Feder Mayer,
Glauber Eduardo de Oliveira Santos, Osiris Ricardo Bezerra Marques
— 2022 March. — p. 476-494.
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IN: Tourism Economics .- 28./2.

Persistence, seasonality, and fractional integration within a

nonlinear framework : Evidence from US citizens’ overseas travel /
Luis A. Gil-Alana, James E. Payne . — 2022.May. — p. 654-660.
https://doi.org/10.1177/1354816620962428

IN: Tourism Economics .- 28./3.

Tourist Mental Health Drives Destination Choice, Marketing, and
Matching / Mary-Ann Cooper, Ralf Buckley . — 2022 April. — p. 786-
799.

https://doi.org/10.1177/00472875211011548

IN.: Journal of Travel Research .- 61./4.

Tourists’ Goal-Directed Behaviors : The Influences of Goal
Disclosure, Goal Commitment, and Temporal Distance / Lujun Su,
Xiaojie Yang, Yinghua Huang . — 2022 April. — p. 940-960.
https://doi.org/10.1177/00472875211000446

IN.: Journal of Travel Research .- 61./4.

Tourists’ willingness to pay for holiday trip characteristics : A
Discrete Choice Experiment / David Boto-Garcia, Petr Mariel, José

Francisco Banos Pino et al . — 2022 March. — p. 349-370.
https://doi.org/10.1177/1354816620959901

IN: Tourism Economics .- 28./2.
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IN: Journal of Quality Assurance in Hospitality and Tourism .- 23./1-
3.

e Air quality effect on the hotel industry / Liang-Ju Wang, Ming-Hsiang
Chen, Lu Lu . — 2022.June. — p. 942-950.
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IN: Tourism Economics .- 28./4.

e TIndustrial legacy and hotel pricing : An application of spatial
hedonic pricing analysis in Nord-Pas-de-Calais, France / Loic Lévi,
Jean-Jacques Nowak, Sylvain Petit et al . — 2022.June. — p. 870-898.
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Communication In Smes And Large Hotels / Demetris Vrontis, Antonio

Tazzi, Amedeo Maizza et al . — 2022.June. — p. 923-945.
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IN: Journal of Hospitality and Tourism Research .- 46./5.

e Assessing the Impact of Brand Equity and Demographic Characteristics
on Brand Loyalty : The Mediating Role Played By Customer Experience
in United Arab Emirates’ Hotel Industry / Mohammed T. Nuseir . —
2022.June. — p. 905-922.
https://doi.org/10.1177/1096348020947786
IN: Journal of Hospitality and Tourism Research .- 46./5.

e 1In Focus : Effects of an Opportune Gift on Tipping / Frederic

Hilkenmeier, Sascha Hoffmann . — 2022.May. — p. 808-818.
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IN: Journal of Hospitality and Tourism Research .- 46./4.

e Applying Expanded Servicescape to the Hotel Industry / Seonjeong Ally
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IN: Journal of Hospitality and Tourism Research .- 46./4.
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Stabilization in Emerging Markets : Deciphering the Myth / Karen Pei-
Sze Tan, Xiang (Robert) Li, Seoki Lee . — 2022.May. — p. 742-770.
Thailand.hotel industry
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https://doi.org/10.1080/1528008X.2021.1913691
IN: Journal of Quality Assurance in Hospitality and Tourism .- 23./1-3

e Negative eWOM Management : How Do Hotels Turn Challenges into

Opportunities? / Yi-Fan Chen, Rob Law, Ka Kui Yan . — 2022. — p. 692-
715.
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IN: Journal of Quality Assurance in Hospitality and Tourism .- 23./1-
3.

e The Effects of Language Errors in Service Recovery Communication on
Customers' Hotel Perceptions and Booking Intentions / Irene Roozen,
Mariet Raedts . — 2022. — p. 615-638.
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IN: Journal of Quality Assurance in Hospitality and Tourism .- 23./1-
3.

e Tourists “stealing” stuff / Stephen Pratt . — 2022 March. — p. 495-
514.
https://doi.org/10.1177/1354816620960988
IN: Tourism Economics .- 28./2.

Covid-19

e A Qualitative Investigation of the Impact of COVID-19 on Macau's
Gaming Industry / Ka Yin Chau, Jian Ming Luo, Xialei Duan . — 2022. —
p. 639-649.
https://doi.org/10.1080/1528008X.2021.1897920
IN: Journal of Quality Assurance in Hospitality and Tourism .- 23./1-
3.

e COVID-19 and Extremeness Aversion : The Role of Safety Seeking in
Travel Decision Making / Jungkeun Kim, Jooyoung Park, Jaeseok Lee et
al . — 2022 April. — p. 837-854.
https://doi.org/10.1177/00472875211008252
IN.: Journal of Travel Research .- 61./4.

e Organizational resilience in hospitality family businesses during the
COVID-19 pandemic : a qualitative approach / Katrin Schwaiger, Anita

Zehrer, Boris Braun . — 2022. — p. 163-176.
https://doi.org/10.1108/TR-01-2021-0035
IN: Tourism Review .- 77./1.

e Should a robot wear a mask during the pandemic? / Feier Chen, Bi

Yang, Anna S. Mattila . — 2022.May. — p. 1l-6.
https://doi.org/10.1016/j.annals.2022.103407
IN: Annals of Tourism Research .- 94./1.

e Spatial-temporal disparities in the impact of the coronavirus disease
2019 on domestic tourism demand : A study of Emeishan National Park
in Mainland China / Ting Tan, Jianping Zha, Jianying Tang et al . —
2022 July. — p. 261-284.
https://doi.org/10.1177/13567667211053385
IN: Journal of Vacation Marketing .- 28./3.

e The impact of COVID-19 on the Spanish tourism sector / Luis Alberiko
Gil-Alana, Carlos Poza . — 2022.May. — p. 646-653.

12


https://doi.org/10.1080/1528008X.2021.1913691
https://doi.org/10.1080/1528008X.2021.1911729
https://doi.org/10.1080/1528008X.2021.1897919
https://doi.org/10.1177/1354816620960988
https://doi.org/10.1080/1528008X.2021.1897920
https://doi.org/10.1177/00472875211008252
https://doi.org/10.1108/TR-01-2021-0035
https://doi.org/10.1016/j.annals.2022.103407
https://doi.org/10.1177/13567667211053385

https://doi.org/10.1177/1354816620959914
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e The impact of COVID-19 on the travel and leisure industry returns
Some international evidence / Chien-Chiang Lee, Mei-Ping Chen . —
2022 March. — p. 451-472.
https://doi.org/10.1177/1354816620971981
IN: Tourism Economics .- 28./2.

e The impact of public health emergencies on hotel demand : Estimation
from a new foresight perspective on the COVID-19 / Ling-Yang He, Hui

Li, Jian-Wu Bi et al . — 2022.May. — p. 1-21.
https://doi.org/10.1016/j.annals.2022.103402
IN: Annals of Tourism Research .- 94./1.

Sustainable tourism/hospitality / sustainability

e A Diffusion Perspective on the Discontinuance of Sustainable Tourism

Quality Control Tools / Laura Lesar, David Weaver . — 2022.May. — p.
1043-1060.

https://doi.org/10.1177/00472875211017232

IN: Journal of Travel Research .- 61./5.

e Developing Collective Leadership Capacity to Drive Sustainable
Practices : Destination Case of Leadership Development in Australia /
Marcela Fang, Thu-Huong Nguyen, Anona Armstrong . — 2022.June. — p.
826-845.
https://doi.org/10.1177/1096348020932990
IN: Journal of Hospitality and Tourism Research .- 46./5.

e Does Sustainable Tourism Development Enhance Destination Prosperity?
/ Elham Falatoonitoosi, Vikki Schaffer, Don Kerr . — 2022.June. — p.
1056-1082.
https://doi.org/10.1177/1096348020988328
IN: Journal of Hospitality and Tourism Research .- 46./5.

e Stakeholder Causal Scope Analysis—Centered Big Data Management for
Sustainable Tourism / S.M. Riad Shams, Demetris Vrontis, Michael
Christofi . — 2022.June. — p. 972-978.
https://doi.org/10.1177/1096348020978547
IN: Journal of Hospitality and Tourism Research .- 46./5.

e Sustainable Development in Tourism : A Stakeholder Analysis of the
Langhe Region / Demetris Vrontis, Michael Christofi, Elisa Giacosa et

al . — 2022.June. — p. 879-904.
https://doi.org/10.1177/1096348020982353
IN: Journal of Hospitality and Tourism Research .- 46./5.

e The Effect of Message Framing and Focus on Reducing Food Waste /

Hsiangting Shatina Chen, Denise DeSalvo . — 2022. — p. 650-668.
https://doi.org/10.1080/1528008X.2021.1911727

IN: Journal of Quality Assurance in Hospitality and Tourism .- 23./1-
3.

e The Role of Stakeholder Engagement in Environmental Sustainability
A Moderation Analysis of Chain Affiliation / Yoon Jung Jang . —
2022 .June. — p. 1006-1026.
https://doi.org/10.1177/1096348020936348
IN: Journal of Hospitality and Tourism Research .- 46./5.

e Tourism livelihood transition and rhythmic sustainability : The case
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of the Reindeer Evenki in China / A. Rongna, Jiuxia Sun . — 2022.May.
— p. 1-14.

https://doi.org/10.1016/j.annals.2022.103381

IN: Annals of Tourism Research .- 94./1.

Social media / social networks /sharing economy

A Schema-based Perspective to Understanding Hotel Social Media
Content Strategy / Gerardo Joel Anaya, Saerom Wang, Xinran Y. Lehto
— 2022. — p. 56-88.

https://doi.org/10.1080/1528008X.2020.1848746

IN: Journal of Quality Assurance in Hospitality and Tourism .- 23./1-
3.

Does Electronic Word-of-mouth Differently Influence Traditional
Economy Vs. Collaborative Economy Tourist Accomodation? : An
Empirical Study / Mercedes Jiménez Garcia, José Ruiz Chico, Antonio
Rafael Pena Séanchez et al . — 2022. — p. 771-795.
https://doi.org/10.1080/1528008X.2021.1913692

IN: Journal of Quality Assurance in Hospitality and Tourism .- 23./1-
3.

Effectiveness of Travel Social Media Influencers : A Case of Eco-

Friendly Hotels / Payal S. Kapoor, M.S. Balaji, Yangyang Jiang et al
— 2022.May. — p. 1138-1155.

https://doi.org/10.1177/00472875211019469

IN: Journal of Travel Research .- 61./5.

Effects of spatial distance on consumers' review effort / Zigiong

Zhang, Shuchen Qiao, Ying Chen et al . — 2022.May. — p. 1-15.

https://doi.org/10.1016/7.annals.2022.103406

IN: Annals of Tourism Research .- 94./1.

Sharing Is Caring? : Conflict and Value Codestruction in the Case of

Sharing Economy Accommodation / Chrysostomos Apostolidis, Jane Brown
— 2022.June. — p. 1027-1055.

https://doi.org/10.1177/1096348020986853

IN: Journal of Hospitality and Tourism Research .- 46./5.

Social media as effective tool for understanding customer experience
A systematized review / Adisu Fanta Bate, Ayman Balawi . — 2021. —

p.15-26.

https://doi.org/10.15170/MM.2021.55.04.02

IN.: Marketing & Menedzsment .- LV./4.

Virtual reality, YouTube, or social media? : Assessing promotional

effects on tourism destination / Hsuan Hsuan Chang . — 2022 April. —

p. 211-227.

https://doi.org/10.1177/13567667211038960

IN: Journal of Vacation Marketing .- 28./2.

Human Resource Management / Hospitality employment

Driving Hospitality Frontline Employees' Boundary-spanning Behaviors
A Social Exchange and Role Theory Perspective / Jiaxin Wang,
Xiaoxiao Fu, Youcheng Wang et al . — 2022. — p. 388-414.
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Effects of Authentic Leadership on Employees' Turnover Intention and
Self-efficacy in South Korea's Casino Industry : The Moderating Roles
of Employees' Gender and Age / Woo-Hyuk Kim, Geon-Mi Park, Kyung-Sook
Kim . — 2022. — p. 162-175.
https://doi.org/10.1080/1528008X.2020.1854922

IN: Journal of Quality Assurance in Hospitality and Tourism .- 23./1-
3.

Job Satisfaction and Gender : A Global Comparison of Job Satisfaction
in the Hospitality Industry / Maureen Snow Andrade, Doug Miller,
Jonathan H. Westover . — 2022. — p. 669-691.
https://doi.org/10.1080/1528008X.2021.1911728

IN: Journal of Quality Assurance in Hospitality and Tourism .- 23./1-
3.

Job Satisfaction as Affected by Types of Leadership : A Case Study of
Greek Tourism Sector / Dimitrios Belias, Ioannis Rossidis, Christos
Papademetriou et al . — 2022. — p. 299-317.
https://doi.org/10.1080/1528008X.2020.1867695

IN: Journal of Quality Assurance in Hospitality and Tourism .- 23./1-
3.

Linking Organizational Virtuousness, Engagement, and Organizational
Citizenship Behavior : The Moderating Role of Individual and

Organizational Factors / Hyo Jung Sun, Hye Hyun Yoon . — 2022.June. —
p. 879-904.

https://doi.org/10.1177/1096348020963701

IN: Journal of Hospitality and Tourism Research .- 46./5.

Pourquoi s'appuyer sur le bénévolat dans les institutions culturelles
et touristiques / Jean-Michel Tobelem . — 2022. Janvier - Fevrier. —

p.10-14.

https://www.tourisme-espaces.com/company/6870-budapest-business-
school.html

IN: Espaces .- 2022. 364.

Quand les seniors du tourisme accompagnent bénévolement les Jjeunes
entrepreneurs / Réda Sahnoun, Surot Pierre, Rivet Christine . — 2022.
Janvier - Fevrier. — p.36-41.

https://www.tourisme-espaces.com/company/6870-budapest-business-
school.html
IN: Espaces .- 2022. 364.

Tourism demand

Are customer reviews just reviews? : Hotel forecasting using
sentiment analysis / Doris Chenguang Wu, Shiteng Zhong, Richard T.R.
Qiu et al . — 2022.May. — p. 795-816.
https://doi.org/10.1177/13548166211049865

IN: Tourism Economics .- 28./3.

European outbound tourism expansion on the islands of Cape Verde /

Manuel Gonzalez-Gémez . — 2022.June. — p. 1129-1150.
https://doi.org/10.1177/13548166211024007)
IN: Tourism Economics .- 28./4.
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e TForecasting tourism growth with State-Dependent Models / Bo Guan,

Emmanuel Sirimal Silva, Hossein Hassani et al . — 2022.May. — p. 1-
30.

https://doi.org/10.1016/j.annals.2022.103385

IN: Annals of Tourism Research .- 94./1.

e TInternational tourism demand forecasting with machine learning models
The power of the number of lagged inputs / Jian-Wu Bi, Tian-Yu Han,
Hui Li . — 2022.May. — p. 621-645.
https://doi.org/10.1177/1354816620976954
IN: Tourism Economics .- 28./3.

e Modelling tourism competitiveness in small Pacific island countries /
Nikeel N. Kumar, Arvind Patel, Rup Singh . — 2022.May. — p. 692-713.
https://doi.org/10.1177/13548166211040925
IN: Tourism Economics .- 28./3.

e Tourism demand forecasting with spatiotemporal features / Cheng Li,

Weimin Zheng, Peng Ge . — 2022.May. — p. 1-18.
https://doi.org/10.1016/j.annals.2022.103384
IN: Annals of Tourism Research .- 94./1.

Event tourism / Festival tourism / Sport events

e Assessing the economic contribution of sports tourism events : A
regional social accounting matrix analysis approach / Luis E.

Pedauga, Ana Pardo-Fanjul, Juan C. Redondo et al . — 2022.May. — p.
599-620.

https://doi.org/10.1177/1354816620975656

IN: Tourism Economics .- 28./3.

e Hungry for food and community : A study of visitors to food and wine
festivals / Mohammed Lefrid, Edwin N. Torres . — 2022 July. — p. 366-
384.
https://doi.org/10.1177/13567667211060568
IN: Journal of Vacation Marketing .- 28./3.

e Improving Residents’ Quality of Life Through Sustainable Experiential
Mega-Events : High- Versus Low-Context Cultures / Natalia Vila-Lopez,

Ines-Kuster Boluda, Jose Trinidad Marin-Aguilar . — 2022.June. — p.
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e Les volontaires des jeux : Les visages de Paris 2024 / Alexandre
Morenon-Condé . — 2022. Janvier - Fevrier. — p.24-27.
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school.html
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school.html

IN: Espaces .- 2022. 364.
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Janvier - Fevrier. — p.88-91.
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school.html
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school.html
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Liu, Lisa C. Wan, Xiao Yi . — 2022.May. — p. 1-14.
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e Aspirational intimacy in visiting friends and relatives / Michael

Humbracht, Scott Cohen, Allan M. Williams . — 2022.May. — p. 1-12.
https://doi.org/10.1016/7j.annals.2022.103403
IN: Annals of Tourism Research .- 94./1.

e Fanship and imagination : The transformation of everyday spaces into
Lieux D'Imagination / Liselle Milazzo, Carla Almeida Santos . —
2022 .May. — p. 1-12.
https://doi.org/10.1016/j.annals.2022.103399

IN: Annals of Tourism Research .- 94./1.
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e Differences and similarities in the expansion of suburban built-up
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countries / Taméds Hardi . — 2022. — p. 165-193.
https://tet.rkk.hu/index.php/TeT/article/view/3429
IN: Tér és Tarsadalom .- 2022 .- 36./3.

e Pattern Recognition of Travel Mobility in a City Destination
Application of Network Motif Analytics / Sangwon Park, Ren Ridge
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IN: Journal of Travel Research .- 61./5.
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IN.: Journal of Travel Research .- 61./4.
Airbnb

e Airbnb as a sharing economy-enabled digital service platform : The
power of motivational factors and the moderating role of experience /
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e Market knowledge impacts on product and process innovation : evidence
from travel agencies / Kuan-Yang Chen, Levent Altinay, Po-Yuan Chen
et al . — 2022. — p. 271-286.
https://doi.org/10.1108/TR-05-2020-0209
IN: Tourism Review .- 77./1.

e DPerceived Affordances and Regret in Online Travel Agencies / Hwirim
Jo, Namho Chung, Sunyoung Hlee et al . — 2022.May. — p. 1024-1042.
https://doi.org/10.1177/00472875211014962
IN: Journal of Travel Research .- 61./5.

19


https://doi.org/10.1016/j.annals.2022.103379
https://doi.org/10.1177/00472875211008237
https://doi.org/10.1177/13548166211044606
https://doi.org/10.1108/TR-10-2020-0476
https://doi.org/10.1177/00472875211021660
https://doi.org/10.1177/13548166211044889
https://doi.org/10.1177/13548166211018286
https://doi.org/10.1108/TR-05-2020-0209
https://doi.org/10.1177/00472875211014962

e Tour Guide Performances, Tourist Satisfaction And Behavioural
Intentions : A Study On Tours In Kuala Lumpur City Centre / Wan Anig

Syakier, Mohd Hafiz Hanafiah . — 2022. — p. 597-614.
https://doi.org/10.1080/1528008X.2021.1891599
IN: Journal of Quality Assurance in Hospitality and Tourism .- 23./1-
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IN: Tourism Review .- 77./1.
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https://doi.org/10.1177/13567667211060567
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Residents attitudes

e Residents’ Cognitive Appraisals, Emotions, and Coping Strategies at
Local Dark Tourism Sites / Evan J. Jordan, Girish Prayag . — 2022
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IN.: Journal of Travel Research .- 61./4.
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e Adventurous femininities : The value of adventure for women travelers
/ Jasmine Fay Clarke, Josephine Previte, P. Monica Chien . — 2022
April. — p. 171-187.
https://doi.org/10.1177/13567667211038952
IN: Journal of Vacation Marketing .- 28./2.

Corporate Social Responsability

e Corporate social responsibility and COVID-19 : Research implications
/ Seoki Lee . — 2022.June. — p. 863-869.
https://doi.org/10.1177/1354816620978136
IN: Tourism Economics .- 28./4.



https://doi.org/10.1177/13567667211038952
https://doi.org/10.1177/1354816620978136

