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Tourist motivation — behavior

e A latent class approach to examining migrant family travel behavior /

Aaron Yankholmes, Bob McKercher, Nigel L. Williams . — 2021 December.
— p. 1-13.
IN: Tourism Management .- 87./1.

https://doi.org/10.1016/7j.tourman.2021.104387

e A Queer Perspective on Heteronormativity for LGBT Travelers / Roberto
Usail, Wenjie Cai, Philipp Wassler . — 2022 January. — p. 3-15.
LGBTQ tourism; Travel constraints; Queer theory; Heteronormativity
https://doi.org/10.1177/0047287520967763
IN: Journal of Travel Research .- 61./1.

e Habit Formation in Tourism Traveling / David Boto-Garcia . — 2022
January. — p. 16-32.
https://doi.org/10.1177/0047287520964597

IN: Journal of Travel Research .- 61./1.

e How virtual reality influences travel intentions : The role of mental
imagery and happiness forecasting / Siv Skard, Eirik Sjaholm Knudsen,
Hallgeir Sjastad et al . — 2021 December. — p. 1-9.

IN: Tourism Management .- 87./1.

https://doi.org/10.1016/j.tourman.2021.104360

e Tdentification and Influence of Tourism Rituals : Analysis of Eye
Movement Recognition of Tourism Images / Da Shi, Yawen Shan, Zhiyue
Zhao et al . — 2022 January. — p. 174-188.
https://doi.org/10.1177/1096348021996783
IN: Journal of Hospitality and Tourism Research .- 46./1.

e Loss aversion in hotel choice : Psychophysiological evidence / Robin
Chark, Brian King . — 2022 January. — p. 6-28.
https://doi.org/10.1177/10963480211025339
IN: Journal of Hospitality and Tourism Research .- 46./1.

e Measuring cruise passenger dispersal through technology / Anne Hardy,
Oscar Vorobjovas-Pinta, Martha Wells et al . — 2022 March. — p. 1-5.
https://doi.org/10.1016/j.annals.2021.103319
IN: Annals of Tourism Research .- 93./1

e On the importance of leisure travel for psychosocial wellbeing /

Andreas H. Zins, Ivo Ponocny . — 2022 March. — p. 1-11.
https://doi.org/10.1016/j.annals.2022.103378
IN: Annals of Tourism Research .- 93./1

e DPost-pandemic dark tourism in former epicenters / Yanting Cai, Gang

Li, Liu, Chang et al . — 2022 February. — p. 175-199.
https://doi.org/10.1177/13548166211034639
IN: Tourism Economics .- 28./1.

e Scents research and its applications in tourism / Adriana V.

Madzharov . — 2022 March. — p. 1-6.
https://doi.org/10.1016/j.annals.2021.103309
IN: Annals of Tourism Research .- 93./1

e Social influence and bandwagon effects in tourism travel / David

Boto-Garcia, José Francisco Banos-Pino . — 2022 March. — p. 1-15.
https://doi.org/10.1016/j.annals.2022.103366
IN: Annals of Tourism Research .- 93./1
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e The Black Travel Movement : A Catalyst for Social Change / Alana K.
Dillette, Stefanie Benjamin . — 2022 March. — p. 463-476.
https://doi.org/10.1177/0047287521993549
IN.: Journal of Travel Research .- 61./3.

e The Model of Goal-Directed Behavior in Tourism and Hospitality : A
Meta-analytic Structural Equation Modeling Approach / Weisheng Chiu,

Heetae Cho . — 2022 March. — p. 637-655.
https://doi.org/10.1177/0047287521991242
IN.: Journal of Travel Research .- 61./3.

e The obstacle to building a mutual regulation system : Exploring
people's intervention intention toward tourists' deviant behavior /

Tao Li, Yun Chen . — 2022 March. — p. 1-14.
https://doi.org/10.1016/7j.annals.2022.103377
IN: Annals of Tourism Research .- 93./1

e Time apart while together : A smart trip design for group travelers /

Zhixue Liao, Weimin Zheng, Zhibin Lin . — 2022 March. — p. 1-15.
https://doi.org/10.1016/7j.annals.2022.103374
IN: Annals of Tourism Research .- 93./1

e Tourism Affinity and Its Effects on Tourist and Resident Behavior /
Alexander Josiassen, Florian Kock, Astrid W. Norfelt . — 2022
February. — p. 299-313.
https://doi.org/10.1177/0047287520979682
IN: Journal of Travel Research .- 61./2.

Covid-19

e COVID-19 prevention in hotels : Ritualized host-guest interactions /
Keheng Xiang, Wei-Jue Huang, Fan Gao et al . — 2022 March. — p. 1-17.
https://doi.org/10.1016/j.annals.2022.103376
IN: Annals of Tourism Research .- 93./1

e COVID-19's impact on the perceived risk of ocean cruising : A best-
worst scaling study of Australian consumers / Suellen Tapsall,
Geoffrey N. Soutar, Wendy A. Elliott et al . — 2022 February. — p.
248-271.
https://doi.org/10.1177/13548166211054591
IN: Tourism Economics .- 28./1.

e TImpact of the COVID-19 pandemic on travelers' preference for crowded
versus non-crowded options / In-Jo Park, Jungkeun Kim, Seongseop Kim
et al . — 2021 December. — p. 1-16.
IN: Tourism Management .- 87./1.
https://doi.org/10.1016/j.tourman.2021.104398

e Mitigating Tourism Social Costs during a Pandemic : Evaluating
Residents’ Perceptions and Behavioral Intentions / ShiNa Li, Hengyun
Li, Haiyan Song et al . — 2022 March. — p. 493-510.
https://doi.org/10.1177/00472875211000447
IN.: Journal of Travel Research .- 61./3.

e Risk, uncertainty and ambiguity amid Covid-19 : A multi-national
analysis of international travel intentions / Allan M. Williams,

Jason Li Chen, Gang Li et al . — 2022 January. — p. 1-13.
https://doi.org/10.1016/j.annals.2021.103346
IN: Annals of Tourism Research .-92./1.
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e The COVID-19 pandemic and domestic travel subsidies / Toshiyuki
Matsuura, Hisamitsu Saito . — 2022 January. — p. 1-14.
https://doi.org/10.1016/j.annals.2021.103326
IN: Annals of Tourism Research .-92./1.

e The effect of COVID-19 on the peer-to-peer rental market / Catalina
Llaneza Hesse, Josep Maria Raya Vilchez . — 2022 February. — p. 222-
247.
https://doi.org/10.1177/13548166211044229)

IN: Tourism Economics .- 28./1.

e The immediate and subsequent effects of public health interventions
for COVID-19 on the leisure and recreation industry / Yan Fang, Lijun
Zhu, Yiyi Jiang et al . — 2021 December. — p. 1-8.

IN: Tourism Management .- 87./1.
https://doi.org/10.1016/7j.tourman.2021.104393

e The impact of COVID-19 on the Chinese tourism industry / Can Wang,
Xianming Meng, Mahinda Siriwardana et al . — 2022 February. — p. 131-
152.
https://doi.org/10.1177/13548166211041209
IN: Tourism Economics .- 28./1.

e The impact of the COVID-19 pandemic on revenues of visitor
attractions : An exploratory and preliminary study in China / Ling-en
Wang, Bing Tian, Viachaslau Filimonau et al . — 2022 February. — p.
153-174.
https://doi.org/10.1177/13548166211027844
IN: Tourism Economics .- 28./1.

e The role of perceived vulnerability in restaurant customers’ co-
creation behavior and repatronage intention during the COVID-19
pandemic / Ji Hye Min, Kiseol Yang, Jiyoung Kim . — 2022 January. —
p. 38-51.
https://doi.org/10.1177/13567667211014932
IN: Journal of Vacation Marketing .- 28./1.

e Tourism and vaccine hesitancy / Oscar Yu heng Zhu, Bettina Grin, Sara
Dolnicar . — 2022 January. — p. 1-5.
Covid-19.tourism; Vaccination
https://doi.org/10.1016/j.annals.2021.103320
IN: Annals of Tourism Research .-92./1.

e Tourism recovery amid COVID-19 : The case of Lombardy, Italy / Davide

Provenzano, Serena Volo . — 2022 February. — p. 110-130.
https://doi.org/10.1177/13548166211039702
IN: Tourism Economics .- 28./1.

e Virtual Tours a Means to an End : An Analysis of Virtual Tours’ Role
in Tourism Recovery Post COVID-19 / Osman El-Said, Heba Aziz . — 2022
March. — p. 528-548.
https://doi.org/10.1177/0047287521997567
IN.: Journal of Travel Research .- 61./3.

Tourism economy — tourism politics

e Aller au-deld des idées recues pour comprendre et travailler avec les
offices de tourisme / Jean-Daniel Debart . — Septembre-Octobre 2021..
— p.54-59.
https://www.tourisme-espaces.com/company/6870-budapest-business-
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school.html
IN.: Espaces 2021./362.

Any reputation is a good reputation : influence of investor-perceived
reputation in restructuring on hospitality firm performance / Ya-Fei
Liu, Hui Li, Sai Liang . — 2022 January. — p. 1-14.
https://doi.org/10.1016/j.annals.2021.103327

IN: Annals of Tourism Research .-92./1.

Applying the Theory of Constraints Principles to Tourism Supply Chain

Management / Xiaofeng Zhao, Jianrong Hou . — 2022 February. — p. 400-
411.

https://doi.org/10.1177/1096348021996791

IN: Journal of Hospitality and Tourism Research .- 46./2.

Associer tous les élus aux actions de 1l'office du tourisme / Serge
Hoibian . — Septembre-Octobre 2021.. — p.44-52.
https://www.tourisme-espaces.com/company/6870-budapest-business-
school.html

IN.: Espaces 2021./362.

Attention to social issues and CEO duality as enablers of resilience
to exogenous shocks in the tourism industry / Pedro Torres, Mario
Augusto . — 2021 December. — p. 1-12.

IN: Tourism Management .- 87./1.
https://doi.org/10.1016/j.tourman.2021.104400

Beyond a Single Firm and Internal Focus Service Failure/Recovery
Multiple Providers and External Service Recoveries / Karin Weber,

Cathy H.C. Hsu . — 2022 January. — p. 50-63.
https://doi.org/10.1177/0047287520974443
IN: Journal of Travel Research .- 61./1.

Consulting on the European Union's 2050 tourism policies : An
appreciative inquiry materiality assessment / Mireia Guix, Xavier

Font . — 2022 March. — p. 1-13.
https://doi.org/10.1016/j.annals.2022.103353
IN: Annals of Tourism Research .- 93./1

Explaining the asset growth anomaly in the restaurant industry
Motivations and consequences / Sung Gyun Mun, SooCheong Jang . — 2022
February. — p. 62-82.

https://doi.org/10.1177/1354816620954587

IN: Tourism Economics .- 28./1.

Regional Growth, Domestic and Foreign Tourism in NUTS Regions : New
Insights from the 0ld Continent / Georges Harb, Charbel Bassil . —
2022 February. — p. 279-298.
https://doi.org/10.1177/0047287520979673

IN: Journal of Travel Research .- 61./2.

S'adapter en toutes circontances : Pour répondre aux attentes des
élus / kdzrem. Yann Clavillier . — Septembre-Octobre 2021.. — p.18-
25.

https://www.tourisme-espaces.com/company/6870-budapest-business-
school.html
IN.: Espaces 2021./362.

Top-management compensation and survival likelihood : the case of

tourism and leisure firms in the US / Vu Quang Trinh, Neelu Seetaram
— 2022 January. — p. 1-17.

https://doi.org/10.1016/j.annals.2021.103323

IN: Annals of Tourism Research .-92./1.
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e Tourist Taxonomies of International Tourists Visiting Zimbabwe Using
an Extended International Tourist Role Scale / Charity Mapingure,

Engelina du Plessis . — 2022 February. — p. 344-369.
https://doi.org/10.1177/1096348021996786
IN: Journal of Hospitality and Tourism Research .- 46./2.

Risk/Crisis — tourism / Safety — tourism

e Assessing the moderating effect of COVID-19 on intention to use
smartphones on the tourist shopping Jjourney / Alba Garcia-Milon,

Cristina Olarte-Pascual, Emma Juaneda-Ayensa . — 2021 December. — p.
1-12.
IN: Tourism Management .- 87./1.

https://doi.org/10.1016/j.tourman.2021.104361

e Biosecurity, crisis management, automation technologies and economic
performance of travel, tourism and hospitality companies : A
conceptual framework / Stanislav Hristov Ivanov, Craig Webster,

Elitza Stoilova et al . — 2022 February. — p. 3-26.
https://doi.org/10.1177/1354816620946541
IN: Tourism Economics .- 28./1.

e Can disasters improve the tourism industry? : The role of normative,

cognitive and relational expectations in shaping industry response to
disaster-induced disruption / Oscar Yu heng Zhu, Sara Dolnicar . —

2022 March. — p. 1-5.
https://doi.org/10.1016/7j.annals.2021.103288
IN: Annals of Tourism Research .- 93./1

e Developing disaster resilience : A processual and reflective approach

/ Yawei Jiang, Brent W. Ritchie, Martie-Louise Verreynne . — 2021
December. — p. 1-15.
IN: Tourism Management .- 87./1.

https://doi.org/10.1016/7j.tourman.2021.104374

e Does hotel class moderate the impact of crime on operating

performance? / Yang Yang, Nan Hua . — 2022 February. — p. 44-61.
https://doi.org/10.1177/1354816620949040
IN: Tourism Economics .- 28./1.

e FEffective redesign strategies for tourism management in a crisis
context : A theory-in-use approach / Eun Joo Kim, Nadia Pomirleanu
— 2021 December. — p. 1-12.
IN: Tourism Management .- 87./1.
https://doi.org/10.1016/7.tourman.2021.104359

e TLegitimizing Edible Insects for Human Consumption : The Impacts of
Trust, Risk-Benefit, and Purchase Activism / Tiffany S. Legendre,
Melissa A. Baker . — 2022 March. — p. 467-489.
https://doi.org/10.1177/1096348020914375
IN: Journal of Hospitality and Tourism Research .- 46./3.

e Organizational resource and resilience in tourism / Seongsoo Jang,

Jin Suk Park, Youngseok Thomas Choi . — 2022 March. — p. 1-5.
https://doi.org/10.1016/j.annals.2021.103322
IN: Annals of Tourism Research .- 93./1

e Probability-density risk-maps for tourism during emergencies /
Eleonora Pantano, Daniele Scarpi, Virginia Vannucci et al . — 2022
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January. — p. 1-5.
https://doi.org/10.1016/j.annals.2021.103259
IN: Annals of Tourism Research .-92./1.

e Resource convergence for post disaster recovery / Huong T. Bui,

Hiroaki Saito . — 2022 March. — p. 1-13.
https://doi.org/10.1016/7j.annals.2022.103375
IN: Annals of Tourism Research .- 93./1

e The Role of Trust in Mitigating Perceived Threat, Fear, and Travel
Avoidance after a Pandemic Outbreak : A Multigroup Analysis / Danni
Zheng, Qiuju Luo, Brent W. Ritchie . — 2022 March. — p. 581-596.
https://doi.org/10.1177/0047287521995562
IN.: Journal of Travel Research .- 61./3.

Tourist / Customer satisfaction / experience

e Removing Uncontrollable Factors in Benchmarking Tourism Destination
Satisfaction / Viktor Vojtko, Petr Stumpf, Ida Rasovska et al . —
2022 January. — p. 136-149.
https://doi.org/10.1177/0047287520971047
IN: Journal of Travel Research .- 61./1.

e More i1s Not Better : The Emotional Dynamics of an Excellent
Experience / Ondrej Mitas, Helena Mitasova, Garrett Millar et al . —
2022 January. — p. 78-99.
https://doi.org/10.1177/1096348020957075
IN: Journal of Hospitality and Tourism Research .- 46./1.

e An Emotional Roller Coaster : Electrophysiological Evidence of
Emotional Engagement during a Roller-Coaster Ride with Virtual
Reality Add-On / Marcel Bastiaansen, Monique Oosterholt, Ondrej Mitas
et al . — 2022 January. — p. 29-54.
https://doi.org/10.1177/1096348020944436
IN: Journal of Hospitality and Tourism Research .- 46./1.

e An online reviews-driven method for the prioritization of
improvements in hotel services / Chenxi Zhang, Zeshui Xu, Xunjie Gou
et al . — 2021 December. — p. 1-13.
IN: Tourism Management .- 87./1.
https://doi.org/10.1016/7j.tourman.2021.104382

e Examining the change in wellbeing following a holiday / Jibin Yu,
Bryan Smale, Honggen Xiao . — 2021 December. — p. 1-12.
IN: Tourism Management .- 87./1.
https://doi.org/10.1016/j.tourman.2021.104367

e First-Time versus Repeat Tourism Customer Engagement, Experience, and
Value Cocreation : An Empirical Investigation / Raouf Ahmad Rather,
Linda D. Hollebeek, S. Mostafa Rasoolimanesh . — 2022 March. — p.
549-564.
https://doi.org/10.1177/0047287521997572
IN.: Journal of Travel Research .- 61./3.

e Destination Attributes Affecting Negative Memory : Scale Development
and Validation / Jong-Hyeong Kim . — 2022 February. — p. 331-345.
https://doi.org/10.1177/0047287520977725
IN: Journal of Travel Research .- 61./2.

e The Journey from Episodes to Evaluations : How Travelers Arrive at
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Summary Evaluations / Robin Chark, Brian King, Candy Mei Fung Tang
— 2022 February. — p. 265-278.
https://doi.org/10.1177/0047287520981158

IN: Journal of Travel Research .- 61./2.

e Testing self-congruity theory in Bektashi faith destinations : The
roles of memorable tourism experience and destination attachment /

Ibrahim Cifci . — 2022 January. — p. 3-19.
https://doi.org/10.1177/13567667211011758
IN: Journal of Vacation Marketing .- 28./1.

e Tourism memory, mood repair and behavioral intention / Youngsoo Kim,
Manuel Alector Ribeiro, Gang Li . — 2022 March. — p. 1-13.
https://doi.org/10.1016/j.annals.2022.103369
IN: Annals of Tourism Research .- 93./1

Online information / Webbased technologies / Digitalization

e Application of graph theory to mining the similarity of travel

trajectories / Sangwon Park, Yinggi Yuan, Yeongbae Choe . — 2021
December. — p. 1-16.
IN: Tourism Management .- 87./1.

https://doi.org/10.1016/7j.tourman.2021.104391

e Comparison of Virtual Reality Visualizations With Traditional
Visualizations in Hotel Settings / Lisa Slevitch, Tilanka
Chandrasekera, Meghan Drew Sealy . — 2022 January. — p. 212-237.
https://doi.org/10.1177/1096348020957067
IN: Journal of Hospitality and Tourism Research .- 46./1.

e Customer purchase for online tourism : A data-driven method with
multiplex behavior data / Shui-xia Chen, Xiao-kang Wang, Hong-yu
Zhang et al . — 2021 December. — p. 1-14.

IN: Tourism Management .- 87./1.
https://doi.org/10.1016/j.tourman.2021.104357

e Drivers of organizational adoption of automation / Iis P. Tussyadiah,

Aarni Tuomi, Erin Chao Ling et al . — 2022 March. — p. 1-6.
https://doi.org/10.1016/j.annals.2021.103308
IN: Annals of Tourism Research .- 93./1

e FEvolutionary Aspects of Scarcity Information with Regard to Travel
Options : The Role of Childhood Socioeconomic Status / Jooyoung Park,

Jungkeun Kim, Seongseop Kim . — 2022 January. — p. 93-107.
https://doi.org/10.1177/0047287520971040
IN: Journal of Travel Research .- 61./1.

e Friendly or competent? : The effects of perception of robot
appearance and service context on usage intention / Xing Liu, Xiao
Yi, Lisa C. Wan . — 2022 January. — p. 1-13.

Robots; Trust; Willingness to use
https://doi.org/10.1016/j.annals.2021.103324
IN: Annals of Tourism Research .-92./1.

e Responsive and Responsible : Customizing Management Responses to
Online Traveler Reviews / Xiaowei Zhang, Yang Yang, Shuchen Qiao et
al . — 2022 January. — p. 120-135.
https://doi.org/10.1177/0047287520971046
IN: Journal of Travel Research .- 61./1.
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e The Prospects of Using EEG in Tourism and Hospitality Research /

ShiNa Li, Ting Lyu, MengXin Chen et al . — 2022 January. — p. 189-
211.

https://doi.org/10.1177/1096348021996439

IN: Journal of Hospitality and Tourism Research .- 46./1.

e Tourists’ Attitudes toward the Use of Artificially Intelligent (AI)
Devices in Tourism Service Delivery : Moderating Role of Service
Value Seeking / Oscar Hengxuan Chi, Dogan Gursoy, Christina G. Chi
— 2022 January. — p. 170-185.
https://doi.org/10.1177/0047287520971054
IN: Journal of Travel Research .- 61./1.

e Uncovering crowdsourcing in tourism apps : A grounded theory study /

Huiying Zhang, Xi Yu Leung, Billy Bai et al . — 2021 December. — p.
1-8.
IN: Tourism Management .- 87./1.

https://doi.org/10.1016/7.tourman.2021.104389

Social media / social networks /sharing economy

e Are You Happy for Me? : How Sharing Positive Tourism Experiences
through Social Media Affects Posttrip Evaluations / Hengyun Li, Fang
Meng, Xiaonan Zhang . — 2022 March. — p. 477-492.
https://doi.org/10.1177/0047287521995253)

IN.: Journal of Travel Research .- 61./3.

e Assessing destination satisfaction by social media : An innovative
approach using Importance-Performance Analysis / Jinyan Chen, Susanne

Becken, Bela Stantic . — 2022 March. — p. 1-19.
https://doi.org/10.1016/j.annals.2022.103371
IN: Annals of Tourism Research .- 93./1

e Core and supplemental elements of hospitality in the sharing economy
Insights from semantic and tonal cues in Airbnb property listings /
Bonnie Canziani, Hamid R. Nemati . — 2021 December. — p. 1-11.
IN: Tourism Management .- 87./1.
https://doi.org/10.1016/j.tourman.2021.104377

e Customer Online Feedback with an Identity Versus No Identity : The
Influence on Review Comments / Dan Jin, DiPietro, Robin B., Nicholas

M. Watanabe . — 2022 February. — p. 267-295.
https://doi.org/10.1177/1096348020988889
IN: Journal of Hospitality and Tourism Research .- 46./2.

e Effects of official versus online review ratings / Binam Ghimire,
Savva Shanaev, Zhibin Lin . — 2022 January. — p. 1-5.
https://doi.org/10.1016/7j.annals.2021.103247
IN: Annals of Tourism Research .-92./1.

e How to make money with credit information? : Information processing
on online accomodation-sharing platforms / Peng Luo, Xiumei Ma,
Xiaofei Zhang et al . — 2021 December. — p. 1-12.

IN: Tourism Management .- 87./1.

https://doi.org/10.1016/j.tourman.2021.104384

e Marketing territorial, et réseaux sociaux : Fontionnement et
interactivités aux Sables d'Olonne / Francois Riou . — 2022.Novembre.
— p.94-99.


https://doi.org/10.1177/1096348021996439
https://doi.org/10.1177/0047287520971054
https://doi.org/10.1016/j.tourman.2021.104389
https://doi.org/10.1016/j.annals.2022.103371
https://doi.org/10.1016/j.tourman.2021.104377
https://doi.org/10.1177/1096348020988889
https://doi.org/10.1016/j.annals.2021.103247
https://doi.org/10.1016/j.tourman.2021.104384

https://www.tourisme-espaces.com/company/6870-budapest-business-
school.html
IN: Espaces .- 2021. 363.

e Profanity in viral tourism marketing : A conceptual model of
destination image reinforcement / Ida Kristine Fjelldal, Anna Kralj,

Brent Moyle . — 2022 January. — p. 52-63.
https://doi.org/10.1177/13567667211020497
IN: Journal of Vacation Marketing .- 28./1.

e Sharing-collaborative economy in tourism : A bibliometric analysis
and perspectives for the post-pandemic era / Natalia Vila-Lopez, Inés

Kister-Boluda . — 2022 February. — p. 272-288.
https://doi.org/10.1177/13548166211035712
IN: Tourism Economics .- 28./1.

Hospitality industry

e Domestic tourism and the resilience of hotel demand / David Boto-

Garcia, Matias Mayor . — 2022 March. — p. 1l-16.
https://doi.org/10.1016/7j.annals.2022.103352
IN: Annals of Tourism Research .- 93./1

e Offering the right incentive at the right time : Leveraging customer
mental accounting to promote prepaid service / Shangzhi Qiu, Laurie
Wu, Yanjia Yang et al . — 2022 March. — p. 1-12.
https://doi.org/10.1016/7j.annals.2022.103367
IN: Annals of Tourism Research .- 93./1

e Presidential inauguration tourism and hotel occupancy : Evidence from
the Obama and Trump inaugurals / Clay Collins, Joshua C. Hall . —
2022 February. — p. 83-88.
https://doi.org/10.1177/1354816620956821
IN: Tourism Economics .- 28./1.

e Pushing forward high-performance work systems in the hotel industry
A procedural-justice climate to promote higher unit-level outcomes /

Jaewan Yang, Youngsang Kim, Peter B. Kim . — 2021 December. — p. 1-
11.
IN: Tourism Management .- 87./1.

https://doi.org/10.1016/j.tourman.2021.104385

e The Effect of Lodging Taxes on the Performance of US Hotels / Abhinav
Sharma, Richard R. Perdue, Juan L. Nicolau . — 2022 January. — p.
108-119.
https://doi.org/10.1177/0047287520971044
IN: Journal of Travel Research .- 61./1.

e The Impact of Same versus Different Price Presentation on Travel
Choice and the Moderating Role of Childhood Socioeconomic Status /
Marilyn Giroux, Drew Franklin, Jungkeun Kim et al . — 2022 March. —
p. 674-695.
https://doi.org/10.1177/0047287520988903
IN.: Journal of Travel Research .- 61./3.

e Towards a lifestyle experience : A phenomenological conceptualization
and scale development in the hotel context / Yizhi Li, Jay
Kandampully, Stephanie Q. Liu et al . — 2021 December. — p. 1-12.

IN: Tourism Management .- 87./1.
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https://doi.org/10.1016/7j.tourman.2021.104388

Transformative Service Research in Hospitality / Annalisa Galeone,
Roberta Sebastiani . — 2021 December. — p. 1-12.

IN: Tourism Management .- 87./1.
https://doi.org/10.1016/7.tourman.2021.104366

Where you Look Depends on What you are Willing to Afford : Eye
Tracking in Menus / Henrique Fatima Boyol Ngan, Ali Bavik, Chen-Feng
Kuo et al . — 2022 January. — p. 100-124.
https://doi.org/10.1177/1096348020951226

IN: Journal of Hospitality and Tourism Research .- 46./1.

Tourism education / research

A review of authenticity research in tourism : Launching the Annals
of Tourism Research Curated Collection on authenticity / Jillian M.

Rickly . — 2022 January. — p. 1-33.
https://doi.org/10.1016/j.annals.2021.103349
IN: Annals of Tourism Research .-92./1.

An Investigation on the Status of Intercultural Competence Education
in Mainland China / Lei-Yan Shen, Sandy C. Chen, Ying-Gui Qiu . —
2022. — p. 33-44.

https://doi.org/10.1080/10963758.2020.1868312

IN: Journal of Hospitality and Tourism Education .- 34./1.

Exploring Diverse Sources of Linguistic Influence on International

Tourism Flows / Usman Khalid, Luke Emeka Okafor, Olajide Idris Sanusi
— 2022 March. — p. 696-714.

https://doi.org/10.1177/0047287520988909

IN.: Journal of Travel Research .- 61./3.

Nature-Based Solutions in Tourism : A Review of the Literature and
Conceptualization / Panchapakesan Padma, Sundari Ramakrishna, S.

Mostafa Rasoolimanesh . — 2022 March. — p. 442-466.
https://doi.org/10.1177/1096348019890052
IN: Journal of Hospitality and Tourism Research .- 46./3.

Starting a Career During a Global Pandemic : Telling Stories of
Hospitality Management Graduates' Decision Making / Yejia Guo, Baker

Ayoun . — 2022. — p. 15-32.
https://doi.org/10.1080/10963758.2021.1963972

IN: Journal of Hospitality and Tourism Education .- 34./1.
Sustainability in Top Hospitality/Leisure Management Programs
Teaching for a Sustainable Future? / Laura L. Zizka . — 2022. — p.
57-65.

https://doi.org/10.1080/10963758.2020.1868316

IN: Journal of Hospitality and Tourism Education .- 34./1.

To Read or Not to Read? : Exploring the Reading Habits of Hospitality
Management Students / Cynthia S. Deale, Seung Hyun Lee . — 2022. — p.
45-56.

https://doi.org/10.1080/10963758.2020.1868317

IN: Journal of Hospitality and Tourism Education .- 34./1.

What Frustrates Hospitality Students at the Mandatory Synchronous
Online Classes? / Lianping Ren, Jieqi Guan, Pimtong Tavitiyaman . —
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2022. — p. 2-14.
https://doi.org/10.1080/10963758.2021.1963971
IN: Journal of Hospitality and Tourism Education .- 34./1.

Destination marketing/management — Branding

e "Sensing" the destination : Development of the destination sensescape
index / Daniela Buzova, Silvia Sanz-Blas, Amparo Cervera-Taulet . —
2021 December. — p. 1-9.

IN: Tourism Management .- 87./1.
https://doi.org/10.1016/7j.tourman.2021.104362

e Customer-Based Place Brand Equity and Tourism : A Regional Identity
Perspective / Sunny Bose, Sudeepta Pradhan, Makhmoor Bashir et al . —
2022 March. — p. 511-527.
https://doi.org/10.1177/0047287521999465
IN.: Journal of Travel Research .- 61./3.

e Determining the Importance of Stopover Destination Attributes
Integrating Stated Importance, Choice Experiment, and Eye-Tracking
Measures / Steven Pike, Filareti Kotsi, Harmen Oppewal et al . — 2022
January. — p. 125-146.
https://doi.org/10.1177/1096348020980818
IN: Journal of Hospitality and Tourism Research .- 46./1.

e FEmotion Measurement in Tourism Destination Marketing : A Comparative
Electroencephalographic and Behavioral Study / Marcel Bastiaansen,
Sebastiaan Straatman, Ondrej Mitas et al . — 2022 February. — p. 252-
264.
https://doi.org/10.1177/0047287520981149
IN: Journal of Travel Research .- 61./2.

e Exploring Resident-Tourist Interaction and its Impact on Tourists’
Destination Image / Dimitrios Stylidis . — 2022 January. — p. 186-
201.
https://doi.org/10.1177/0047287520969861
IN: Journal of Travel Research .- 61./1.

e How to “Read” a Destination from Images? : Machine Learning and
Network Methods for DMOs’ Image Projection and Photo Evaluation /

Zeya He, Ning Deng, Xiang (Robert) Li et al . — 2022 March. — p. 597-
619.

https://journals.sagepub.com/doi/full/10.1177/0047287521995134

IN.: Journal of Travel Research .- 61./3.

e TLes Coflocs, créateurs de contenu pour le marketing territorial /
Laurent Lingelser, Florian Mosca . — 2022.Novembre. — p.100-104.
https://www.tourisme-espaces.com/company/6870-budapest-business-
school.html
IN: Espaces .- 2021. 363.

e Place-Oriented or People-Oriented Concepts for Destination Loyalty
Destination Image and Place Attachment versus Perceived Distances and
Emotional Solidarity / Asli D.A. Tasci, Abdullah Uslu, Dimitrios

Stylidis et al . — 2022 February. — p. 430-453.
https://doi.org/10.1177/0047287520982377
IN: Journal of Travel Research .- 61./2.
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Cultural tourism — Heritage tourism — Spiritual tourism

e Birth country travel and adoptee identity / Sandra Sun-Ah Ponting . —
2022 March. — p. 1-13.
https://doi.org/10.1016/7j.annals.2022.103354
IN: Annals of Tourism Research .- 93./1

e Integrating Authenticity, Well-being, and Memorability in Heritage
Tourism : A Two-Site Investigation / Xiaoli Yi, Xiaoxiao Fu, Vera

Shanshan Lin et al . — 2022 February. — p. 378-393.
https://doi.org/10.1177/0047287520987624
IN: Journal of Travel Research .- 61./2.

e Reminiscing Other People’s Memories : Conceptualizing and Measuring
Vicarious Nostalgia Evoked by Heritage Tourism / Oscar Hengxuan Chi,
Christina G. Chi . — 2022 January. — p. 33-49.
https://doi.org/10.1177/0047287520969904
IN: Journal of Travel Research .- 61./1.

e Social-cultural sustainability of roots tourism in Calabria, Italy
A tourist perspective / Sonia Ferrari, Gilda-Maria Herndndez-
Maskivker, Tiziana Nicotera . — 2022 January. — p. 117-132.
https://doi.org/10.1177/13567667211020493)

IN: Journal of Vacation Marketing .- 28./1.

e Stolen history : Community concern towards looting of cultural
heritage and its tourism implications / Al-Ansi Amr, Jin-Soo Lee,
Brian King et al . — 2021 December. — p. 1-15.

IN: Tourism Management .- 87./1.
https://doi.org/10.1016/7.tourman.2021.104349

e The identity construction of Chinese anime pilgrims / Shang Liu, Dan

Lai, Zhiyong Li . — 2022 March. — p. 1-11.
https://doi.org/10.1016/j.annals.2022.103373
IN: Annals of Tourism Research .- 93./1

e Tourist Intercultural Competence : A Multidimensional Measurement and
Its Impact on Tourist Active Participation and Memorable Cultural
Experiences / Daisy X.F. Fan, Sheng-Hshiung Tsaur, Jo-Hui Lin et al
— 2022 February. — p. 414-429.
https://doi.org/10.1177/0047287520982372
IN: Journal of Travel Research .- 61./2.

e Unfamiliar light : the production of enchantment / Jane Lovell,

Howard Griffin . — 2022 January. — p. 1-17.
https://doi.org/10.1016/j.annals.2021.103328
IN: Annals of Tourism Research .-92./1.

Human Resource Management / Hospitality employment

e Emotional Dissonance Among Frontline Hospitality Employees : An
Exploratory Study Examining Habituation Theory Using fMRI / Woosik

Danny Choi, Timothy Kelley, Eric Walden et al . — 2022 January. — p.
174-188.

https://doi.org/10.1177/10963480211011633

IN: Journal of Hospitality and Tourism Research .- 46./1.
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e Feeling empowered and doing good? : A psychological mechanism of
empowerment, self-esteem, perceived trust, and OCBs / Emily Ma, Yun
Zhang, Feng Zeng Xu et al . — 2021 December. — p. 1-12.

IN: Tourism Management .- 87./1.
https://doi.org/10.1016/7.tourman.2021.104356

e Nonverbal communication in hotels as a medium of experience co-

creation / Mohammad Shahidul Islam, Ksenia Kirillova . — 2021
December. — p. 1-12.
IN: Tourism Management .- 87./1.

https://doi.org/10.1016/j.tourman.2021.104363

e On the bright side of motherhood : A mixed method enquiry / Emily Ma,
Misun Kim, Wan Yang et al . — 2022 January. — p. 1-12.
https://doi.org/10.1016/7j.annals.2022.103350
IN: Annals of Tourism Research .-92./1.

e The bright side of work-related deviant behavior for hotel employees

themselves : Impacts on recovery level and work engagement / Jigang
Fan, Meng Zhang, Xiaolong Wei et al . — 2021 December. — p. 1-13.
IN: Tourism Management .- 87./1.

https://doi.org/10.1016/j.tourman.2021.104375

e Walk A Mile in Their Shoes : Perspective-Taking as an Intervention
for Difficult Customer Interactions / Lindsey Lee . — 2022 February.
— p. 296-319.

Affective event theory; Customer interactions; Emotional labour;
Hotel employees

https://doi.org/10.1177/1096348020986840

IN: Journal of Hospitality and Tourism Research .- 46./2.

Tourism demand

e Calculating Theme Parks’ Tourism Demand and Attractiveness Energy : A
Reverse Gravity Model and Particle Swarm Optimization / Yingsha
Zhang, Xiang (Robert) Li, David Cardenas et al . — 2022 February. —
p. 314-330.
https://doi.org/10.1177/0047287520977705
IN: Journal of Travel Research .- 61./2.

e Ex Ante Tourism Forecasting Assessment / Anyu Liu, Vera Shanshan Lin,

Gang Li et al . — 2022 January. — p. 64-75.
https://doi.org/10.1177/0047287520974456
IN: Journal of Travel Research .- 61./1.

e Forecasting hotel room demand amid COVID-19 / Hanyuan Zhang,

Jiangping Lu . — 2022 February. — p. 200-221.
https://doi.org/10.1177/13548166211035569
IN: Tourism Economics .- 28./1.

e TImpact of the COVID-19 crisis on European tourism / Lucie Plzakovéa,

Egon Smeral . — 2022 February. — p. 91-1009.
https://doi.org/10.1177/13548166211031113
IN: Tourism Economics .- 28./1.

e Search query and tourism forecasting during the pandemic : When and
where can digital footprints be helpful as predictors? / Yang Yang,
Yawen Fan, Lan Jiang et al . — 2022 March. — p. 1-15.
https://doi.org/10.1016/j.annals.2022.103365
IN: Annals of Tourism Research .- 93./1
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The role of promotion expenditures, direct flights and climate in
island destinations / Susana Cr6, Pedro Correia, Antdé4nio Miguel
Martins . — 2022 January. — p. 64-81.
https://doi.org/10.1177/13567667211020492

IN: Journal of Vacation Marketing .- 28./1.

Residents attitudes

Antecedents and Outcomes of Resident Empowerment through Tourism /
Kayode D. Aleshinloye, Kyle Maurice Woosnam, Asli D.A. Tasci et al
— 2022 March. — p. 656-673.
https://doi.org/10.1177/0047287521990437

IN.: Journal of Travel Research .- 61./3.

Explaining Residents’ Behavioral Support for Tourism through Two
Theoretical Frameworks / Emrullah Erul, Kyle Maurice Woosnam . — 2022
February. — p. 362-377.

https://doi.org/10.1177/0047287520987619

IN: Journal of Travel Research .- 61./2.

Measuring the Valence and Intensity of Residents’ Behaviors in Host-
Tourist Interactions : Implications for Destination Image and
Destination Competitiveness / Serene Tse, Vincent Wing Sun Tung . —
2022 March. — p. 565-580.

https://doi.org/10.1177/0047287521997576

IN.: Journal of Travel Research .- 61./3.

Social Distance between Residents and Tourists Explained by
Residents’ Attitudes Concerning Tourism / Maree Thyne, Kyle Maurice

Woosnam, Leah Watkins et al . — 2022 January. — p. 150-1609.
https://doi.org/10.1177/0047287520971052
IN: Journal of Travel Research .- 61./1.

Understanding Effects of Tourism on Residents : A Contingent
Subjective Well-Being Approach / Kreg Lindberg, Ian E. Munanura, Chad

Kooistra et al . — 2022 February. — p. 346-361.
https://doi.org/10.1177/0047287520988912
IN: Journal of Travel Research .- 61./2.

City tourism

A la Lyonnaise, la nouvelle marque de territoire de Lyon / Camille
Lenoble . — 2022.Novembre. — p.83-87.
https://www.tourisme-espaces.com/company/6870-budapest-business-
school.html

IN: Espaces .- 2021. 363.

Measuring Tourism Intensification in Urban Destinations : An Approach
Based on Fractal Analysis / Luis Encalada-Abarca, Carlos Cardoso
Ferreira, Jorge Rocha . — 2022 February. — p. 394-413.
https://doi.org/10.1177/0047287520987627

IN: Journal of Travel Research .- 61./2.

Modeling tourist accessibility to peripheral attractions / Lorenzo
Masiero, Richard Hrankai . — 2022 January. — p. 1-13.
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https://doi.org/10.1016/j.annals.2021.103343
IN: Annals of Tourism Research .-92./1.

e Tourism and urban heritage in Kibera / Tosuke Yagi, Fabian Frenzel
— 2022 January. — p. 1-12.
Urban tourism.Nairobi; Kibera; Slum tourism; Tourist attraction
https://doi.org/10.1016/7j.annals.2021.103325
IN: Annals of Tourism Research .-92./1.

e Tourism-Induced Place Change : The Role of Place Attachment,
Emotions, and Tourism Concern in Predicting Supportive or
Oppositional Behavioral Responses / Lidija Lalicic, Marion Garaus . —
2022 January. — p. 202-213.
https://doi.org/10.1177/0047287520967753
IN: Journal of Travel Research .- 61./1.

Airbnb

e Communicating quality while evoking loss : How consumers assess extra
charges in the Airbnb marketplace / Tarik Dogru, Kashef Majid, Michel
Laroche et al . — 2021 December. — p. 1-11.

IN: Tourism Management .- 87./1.

https://doi.org/10.1016/7.tourman.2021.104376

e Examining the Airbnb accommodation experience in Hangzhou through the
lens of the Experience Economy Model / Yafang Bao, Emily Ma, Liging
La et al . — 2022 January. — p. 95-116.
https://doi.org/10.1177/13567667211024707
IN: Journal of Vacation Marketing .- 28./1.

e Spatial price mimicking on Airbnb : Multi-host vs single-host / David

Boto-Garcia, Matias Mayor, Pablo De la Vega . — 2021 December. — p.
1-11.
IN: Tourism Management .- 87./1.

https://doi.org/10.1016/j.tourman.2021.104365

e The exhaustion of the herding effect in peer-to-peer accommodation /
Beatriz Benitez-Aurioles . — 2022 February. — p. 27-43.
https://doi.org/10.1177/1354816620946537
IN: Tourism Economics .- 28./1.

Food/gastrotourism — Wine tourism

e Destination restaurants, place attachment, and future destination
patronization / Mohamed E. Mohamed, Dong Chun Kim, Xinran Lehto et al
— 2022 January. — p. 20-37.
https://doi.org/10.1177/13567667211014947

IN: Journal of Vacation Marketing .- 28./1.
e L'importance du digital dans 1l'oenotourisme : 6 conseils pour etre
visible sur la toile / Estelle De Pins . — 2022.Novembre. — p.40-43.

https://www.tourisme—-espaces.com/company/6870-budapest-business—
school.html
IN: Espaces .- 2021. 363.
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e IL'Oenotourisme : Une chance pour la viticulture et un atout pour la
France post covid-19 / Guillaume Lemiere, Martin Lhuillier . —
2022 .Novembre. — p.23-29.
https://www.tourisme—-espaces.com/company/6870-budapest-business—
school.html

IN: Espaces .- 2021. 363.
e Vers un nouvel oenotourisme : L'éco-oenotourisme? / Sophie Lignon-
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